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Where will better take you

Decisions made easier. Lives made better.

That’s our mission and we work every day to bring it to life for our more than

35 million customers around the world. Within that is a promise of Better that drives
our colleagues and gives us purpose. We help customers live longer, healthier, better
lives, and we create better investment opportunities to secure financial incomes

and futures. Better fuels us, inspires us, and is an investment in our shared future as
we push to deliver for our customers, shareholders, colleagues, and communities.



Manulife by the numbers

5.1
Net Income Attributed to Shareholders 3.5
$5.1 billion -
Net income attributed to shareholders up $1.6 billion from

2022 transitional net income. 2022 2023
6.7
5.8
Core Earnings
$6.7 billion
[ )
Core earnings of $6.7 billion up 13% on a constant
exchange rate basis from 2022. 2022 2023

New Business Value

$2.3 billion B N

New business value increased 10% compared with 2022. 2022 2023

$1.32/sh $1.46/sh

Common Share Dividend
$1.46/share .
Common share dividend increase of 11% from 2022.

2022 2023

Assets Under Management and Administration: $1.4 trillion

M Total invested assets: $417 billion \
B Segregated funds net assets: $378 billion
B Mutual funds: $277 billion

B Institutional asset management: $120 billion
I Other funds: $15 billion
[ Assets under administration: $182 billion

Note: 2022 transitional net income attributed to shareholders (2022 transitional net income), core earnings, and assets
under management and administration are non-GAAP financial measures, and percentage change in core earnings on

a constant exchange rate basis is a non-GAAP ratio. Percentage change in new business value is also on a constant
exchange rate basis. For more information on non-GAAP and other specified financial measures used in this report, see
the section “Non-GAAP and Other Financial Measures” in our 2023 Management's Discussion and Analysis below.
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Don Lindsay

Board Chair

Fellow shareholders:

As | reflect on my first year as Chair, and
on behalf of the entire Board, I'm incredibly
proud of the progress we have made and
the opportunity ahead as we begin 2024.
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Under the leadership of Roy Gori and the
Executive Leadership Team, Manulife
today is a very different company than it
was Six years ago.

The strategy introduced in 2018

has served us tremendously well in
navigating the pandemic and a volatile
macroeconomic backdrop. Our enviable
geographic footprint, diverse business, and
most importantly, our winning team and
values-based culture have helped us stay
resilient as we become a higher-growth
and less capital-intensive business. Roy
and Manulife’s 38,000 colleagues have
pursued Manulife’s ambition tenaciously,
achieving significant momentum in 2023.

Our continued focus on execution has
helped us deliver strong financial results,
including double-digit growth in key topline
metrics, and also another year of positive
net flows generated by Global WAM. Our
milestone year was underscored by our
historic reinsurance transaction, which
will release $1.2 billion of capital to
shareholders, bringing our cumulative
total capital released to shareholders to
over $10 billion pro forma since 2018.
Our results have contributed to our
position as the top performer in our peer
group with 28 percent total shareholder
return on the Toronto Stock Exchange.

2023 was also marked by the
impact that we have on our
customers, communities,
and colleagues.

Manulife is committed to empowering
customers to live longer, healthier, and
better lives, and we are focused not only
on improving how long people live but how
well they live. In Canada, we expanded

our Personalized Medicine program to all
Group Benefits extended healthcare plans
in 2023. By making the service available
to more customers, we are also enabling
them to learn about medications that best
meet their needs and work with healthcare
providers on customized treatment plans
that can lead to better outcomes.



As the world’s largest institutional
manager of natural capital, consisting of
nature-based assets, such as timber and
agriculture that benefit our world and

our business, sustainability is core to our
values. In 2023, we were appointed to the
Dow Jones Sustainability North America
Index, ranking in the 93rd percentile of its
GICS® Industry Group, and we were one of
only eight insurers across North America
to be included in the index overall.

Within our communities, we worked to build
a better business and world through our
Impact Agenda. Through a partnership with
Kiva, a global not-for-profit organization
that crowdfunds loans, we supported
borrowers like Roeurm, a Cambodian
farmer and mother of two who aspires to
grow her business and fix up her home.
To accomplish that, she needed help
purchasing more seeds and fertilizer to
keep her farm going. Our partnership
enables both.

As we ended the year, we asked our
colleagues to share their stories of how
they connect to our mission, either
personally or professionally. The response
has been outstanding, with hundreds of
submissions from every corner of the
organization. You can see some of them
highlighted on our website.

Board Activities

The Board oversees the long-term
success of the company, and our activities
across 2023 focused on supporting

and guiding the leadership team as they
made decisions easier and lives better for
colleagues, customers, and communities
while driving total shareholder return.

We remain focused on providing
guidance to the leadership team and
spent significant time on stakeholder
outreach, meeting with shareholders and
industry organizations to understand
and draw on their perspectives on what
matters most.

“Manulife is committed to
empowering customers to live a
longer, healthier, and better life,

and we are focused not only on
improving how long people live
but how well they live”

This year, we came together for our
annual Board strategy offsite in Hong
Kong and visited four additional markets
across Asia. It was exciting to have the
entire Board in Asia again, and during our
time there, we saw firsthand the vibrant
market dynamics, including the mainland
Chinese visitors traffic in Hong Kong. Our
strong presence, team, and capabilities
on the ground all give us confidence in
capturing the tremendous opportunities
across the region.

Succession planning is always a key
priority for the Board, but it is particularly
top of mind for us with six Board
members either having completed or
completing their terms over a two-year
period between 2023 and 2025. We

are delighted to welcome Mike Durland
and Don Kanak to the Board. These
accomplished executives bring a mix

of deep experience in insurance, Asia,
audit, and risk. Their expertise will

be valuable to the Board as Manulife
continues to transform itself in this
complex geopolitical and macroeconomic
environment. In 2024, Mike Durland and
Don Kanak joined the Board in March

and Anna Manning and John Wong will
join in May at our Annual Meeting.

Thank You

On behalf of the Board of Directors,

| want to thank Manulife colleagues for
their resilience, creativity, and passion.
Thank you to Roy and the Executive
Leadership Team for their leadership
anchored in a shared commitment

to embracing a change mindset and
moving with speed and urgency.

To our two Board members who
retire this year, Andrea Rosen and
Tsun-yan Hsieh, who both joined the
Board in 2011: we greatly appreciate
your years of dedication and many
contributions to Manulife during
significant transformation.

Finally, thank you to our fellow shareholders
and our customers for your continued trust

and support. | look forward to what we will

achieve together in 2024 and beyond.

Sincerely,

Don Lindsay
Board Chair
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Roy Gori

President and CEO

Fellow shareholders:

Over the past year, our team has
driven significant momentum and
strong results.
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Guided by our strategy, values, and
mission, we have created greater
shareholder value and are moving faster
than ever on our ambition of becoming
the most digital, customer-centric
company in our industry.

Since 2018, we have focused on
transforming Manulife, and 2023

was a milestone year in that journey.
We announced a historic reinsurance
transaction in our legacy Long-Term Care
(LTC) business, adopted our industry’s
most significant accounting standard
change in decades, and continued
accelerating growth with double-digit
increases in our key profit and new
business metrics.

Our Transformation
Journey

Today we are a radically different
company than when we began our efforts
to reshape our portfolio toward lower
risk and higher returns and enhance
Manulife’s attractiveness to investors.

We're delivering greater
shareholder value.

Following the closing of our reinsurance
transaction announced in 2023, we will
have freed up more than $10 billion

of capital, improved core return on
equity (ROE) by 4.6 percentage

points from 11.3 percentin 2017 to
15.9 percent, and returned $18.9 billion
to shareholders through dividends and
buybacks since 2018. In 2023, we
became the top performer in our peer
group with 28 percent total shareholder
return on the Toronto Stock Exchange.

We're optimizing our portfolio.

In 2023, we announced a sale of some of
our lowest return businesses at 9.5 times
core earnings, showcasing our potential.



This historic reinsurance transaction
transfers the risk on $13 billion of
insurance and investment reserves,
including $6 billion of LTC insurance
reserves, making it the largest deal of
its kind in the industry. Along with our
U.S. Variable Annuity (VA) reinsurance
transactions in 2022, this has helped
reduce our risk profile and brought core
earnings contributions from LTC and VA
to an expected 11 percent, down from 24
percentin 2017.

We're driving additional organic actions,
including launching new wellness
programs to help better manage claims,
implementing additional anti-fraud efforts
with digital claim controls and advanced
analytical modeling, and investing in
self-service and increased automation to
improve expense efficiency.

But we aren’t stopping here. We believe
we have taken an important step in
establishing an active LTC reinsurance
market and that, organically and
inorganically, we can create additional
shareholder value.

We're accelerating growth
in our highest potential
businesses.

In Asia, we are now a top three pan-Asian
life insurer, up from number six, and
Global Wealth and Asset Management
(Global WAM) has delivered positive net
flows across 13 of the past 14 years.
Canada Group Benefits expanded
partnerships to provide increased access
for customers to preventative care, and
our Behavioural Insurance offerings are
helping two million customers across the
globe live longer, healthier, better lives. We
are a top ten insurer globally and a leader
in Canada and the U.S. with our innovative
Behavioural Insurance offering, and we
serve 17 million customers across Global
WAM's diverse and scaled business.

“Guided by our strategy, values,
and mission, we have created
greater shareholder value and

are moving faster than ever on
our ambition of becoming the
most digital, customer-centric
company in our industry.”

We are embracing the power
of digital and improving
customer experience.

We have increased our straight-through-
processing from 68 percentin 2018 to
85 percent, speeding up our processing
times and reducing the volume of
paperwork. We're using advanced
analytics to improve how we serve our
customers, providing them holistic and
personalized advice, and leveraging

our partnership ecosystems to meet
their health and wellness needs. These
efforts have contributed to a 22-point
improvement in our Net Promoter Score
since 2017, and we are leading or on
par with peers across the majority of our
business lines.

We are driving expense
efficiency.

Our global scale and expense discipline
are driving improved returns and have
allowed us to provide more compelling
products and services to our customers.

We have achieved an expense efficiency
ratio of 45.5 percent, which exceeds our
target and is an improvement from our

55.4 percent pre-IFRS 17 2017 baseline.

Our team and culture
continue to be our long-term
competitive advantage.

Since 2019, we have achieved and
maintained top-quartile employee
engagement results against Gallup’s
financial and insurance company
benchmark, enabled by our diverse and
inclusive culture, and commitment to
learning and development. Our team is
passionate about making our customers’
lives better and continues to show
resilience and tenacity in driving our
accomplishments to date.

il Manulife



Focused Execution
in 2023

Our continued focus on execution
helped us deliver strong financial
results in 2023. We drove double-
digit increases in core earnings per
share, core earnings, annualized
premium equivalent sales, new
business contractual service margin,
and new business value. We generated
$4.5 billion of net inflows in Global
WAM despite a challenging year for the
retail fund industry. Additionally, our
LICAT ratio increased from 131 percent
to 137 percent, and we returned

$4.3 billion of capital to shareholders
through dividends and share buybacks
throughout the year.

As we continue to accelerate
growth, we launched and expanded
new products and partnerships across
our four operating segments and
increased our customer base by one
million, for a total of more than 35
million customers in 2023.

Our Asia markets, among the hardest
hit by the pandemic, made a noteworthy
recovery with the reopening of borders.
This was especially true in Hong Kong,
where sales from mainland Chinese
visitors doubled compared to 2019
pre-pandemic levels.

In Global WAM, we entered into an
agreement to acquire CQS, whose
multi-sector alternative credit
capabilities complement our existing
fixed-income and multi-asset solutions
business. We also further enhanced and
broadened our retail wealth planning
and advice in Canada through strategic
agreements that will provide access to
industry-leading advisor technology and
portfolio management platforms.
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As part of our Digital, Customer
Leader ambitions, we launched a
unified global onboarding platform for
our High Net Worth business in Bermuda,
Singapore, and Hong Kong to deliver

a consistent, high-touch experience.
Across our Group Benefits business in
Canada, we are leveraging strategic
partnerships to meet customer needs,
like the one we announced with League,

a leading healthcare technology provider.
This partnership will provide members
with a personalized and digital healthcare
experience that is fully integrated with
Manulife’s Group Benefits ecosystem.

We also further enhanced our focus on
Behavioural Insurance, expanding access
to the GRAIL Galleri® multi-cancer early
detection test through our John Hancock
Vitality Program and hosting our “Longer.
Healthier. Better” symposium in the

U.S. This first-of-its-kind event brought
together life insurance brokers, leaders
from reinsurance companies, media, and
local government officials to give them

a first-hand look at the innovations and
science shaping the future of longevity.

As artificial intelligence (Al) begins to
have a transformative effect across
industries, we want to be a leader in
ours. Over the past year, we've launched
a series of initiatives to familiarize our
colleagues with the technology and
identify more significant, scalable
opportunities that will allow us to
accelerate our digital agenda. We're
exploring more than 80 use cases,

from driving greater efficiency in
day-to-day tasks to imagining Al's impact
on the agent of the future. And we're
experimenting responsibly, guided by
our values and ensuring the protection
of our customer and colleague data.

Our mission,

“Decisions made easier.
Lives made better,

is what motivates us

to deliver for our
customers every day.

The impact we have is clear from the
stories our customers share with

us. Take one of our John Hancock
customers, whose Vitality policy gave
him access to the GRAIL Galleri®
multi-cancer early detection test. The
test helped his cancer be diagnosed
early, improving his chance of survival.

We're proud to be helping our customers
live longer, healthier, and better lives

by offering access to this technology.
When cancer is diagnosed before it

has time to spread, the overall five-year
cancer-specific survival rate is four times
higher. Thankfully for this customer, the
cancer was caught early enough for a
treatment plan.

I'm proud of what our team accomplished
in 2023, but great teams push for
extraordinary. We have a relentless focus
on our mission and a dedicated team that
is driving superior results.

As we look to 2024 and beyond,

with a backdrop of geopolitical and
macroeconomic uncertainty, our unique
and diverse geographic footprint and
all-weather strategy positions us well to
continue delivering superior value for
our customers, shareholders, and the
communities we operate in.



Thank You

| would like to thank Don Lindsay, our
Board Chair, and our Board of Directors
for their continued strategic guidance
and trust.

Thank you to the entire Executive
Leadership Team, and welcome to our
newest members, Colin Simpson, Group
Chief Financial Officer, Brooks Tingle,
President and CEO of John Hancock,
and Halina von dem Hagen, Chief Risk
Officer, who are already making a
strategic impact.

Thank you to our more than 38,000
colleagues and 98,000 agents for their
dedication to our mission, customers,
and values, which has made our
progress possible. Finally, thank you

to our shareholders and customers for
your trust in us.

“I'm proud of what our team
accomplished in 2023, but great
teams push for extraordinary.
We have a relentless focus on our
mission and a dedicated team
that is driving superior results.”

| speak on behalf of our entire team in
saying it's an incredible privilege to serve
an organization where what we do every
day truly matters. As we begin 2024,
we're moving faster than ever in pursuit
of better and the future we all share.

Sincerely,

4

Roy Gori
President and CEO
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Caution regarding forward-looking statements

From time to time, Manulife Financial
Corporation (“MFC”) makes written and/
or oral forward-looking statements,
including in this document. In addition, our
representatives may make forward-looking
statements orally to analysts, investors,
the media and others. All such statements
are made pursuant to the “safe harbour”
provisions of Canadian provincial securities
laws and the U.S. Private Securities
Litigation Reform Act of 1995.

The forward-looking statements in this
document include, but are not limited to,
statements with respect to possible share
buybacks under our normal course issuer
bid, the Company’s strategic priorities and
targets for its highest potential businesses,
net promoter score, straight-through-
processing, ongoing expense efficiency,
portfolio optimization, core earnings
contribution from LTC and VA businesses,
employee engagement, its medium-term
financial and operating targets, its ability

to achieve our financed emissions and
absolute scope 1 and 2 emissions targets,
the estimated timing and amount of state
approved future premium increases on

our U.S. LTC business, the closing of the
reinsurance transaction in respect of certain
legacy blocks and the associated capital
release, the closing of the acquisition of
CQS, the impact of changes in tax laws, the
probability and impact of LICAT scenario
switches, and our journey to net zero, and
also relate to, among other things, our
objectives, goals, strategies, intentions,
plans, beliefs, expectations and estimates,
and can generally be identified by the use of
words such as “may”, “will”, “could”, “should”,
“would”, “likely”, “suspect”, “outlook”, “expect”,
“intend”, “estimate”, “anticipate”, “believe”,
“plan”, “forecast”, “objective”, “seek”, “aim”,
“continue”, “goal”, “restore”, “embark” and
“endeavour” (or the negative thereof) and
words and expressions of similar import,
and include statements concerning possible
or assumed future results. Although we
believe that the expectations reflected

in such forward-looking statements are
reasonable, such statements involve risks
and uncertainties, and undue reliance should
not be placed on such statements and they
should not be interpreted as confirming
market or analysts’ expectations in any way.

|77 «
’

Certain material factors or assumptions
are applied in making forward-looking
statements and actual results may differ
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materially from those expressed or implied
in such statements. Important factors that
could cause actual results to differ materially
from expectations include but are not
limited to: general business and economic
conditions (including but not limited to the
performance, volatility and correlation of
equity markets, interest rates, credit and
swap spreads, inflation rates, currency rates,
investment losses and defaults, market
liquidity and creditworthiness of guarantors,
reinsurers and counterparties); the ongoing
prevalence of COVID-19, including any
variants, as well as actions that have been,
or may be taken by governmental authorities
in response to COVID-19, including the
impacts of any variants; changes in laws
and regulations; changes in accounting
standards applicable in any of the territories
in which we operate; changes in regulatory
capital requirements; our ability to obtain
premium rate increases on in-force policies;
our ability to execute strategic plans and
changes to strategic plans; downgrades

in our financial strength or credit ratings;
our ability to maintain our reputation;
impairments of goodwill or intangible

assets or the establishment of provisions
against future tax assets; the accuracy of
estimates relating to morbidity, mortality
and policyholder behaviour; the accuracy of
other estimates used in applying accounting
policies, actuarial methods and embedded
value methods; our ability to implement
effective hedging strategies and unforeseen
consequences arising from such strategies;
our ability to source appropriate assets

to back our long-dated liabilities; level of
competition and consolidation; our ability

to market and distribute products through
current and future distribution channels;
unforeseen liabilities or asset impairments
arising from acquisitions and dispositions of
businesses; the realization of losses arising
from the sale of investments classified as
fair value through other comprehensive
income; our liquidity, including the
availability of financing to satisfy existing
financial liabilities on expected maturity
dates when required; obligations to pledge
additional collateral; the availability of letters
of credit to provide capital management
flexibility; accuracy of information received
from counterparties and the ability of
counterparties to meet their obligations;

the availability, affordability and adequacy
of reinsurance; legal and regulatory
proceedings, including tax audits, tax
litigation or similar proceedings;

our ability to adapt products and services to
the changing market; our ability to attract
and retain key executives, employees

and agents; the appropriate use and
interpretation of complex models or
deficiencies in models used; political, legal,
operational and other risks associated

with our non-North American operations;
geopolitical uncertainty, including
international conflicts; acquisitions and our
ability to complete acquisitions including the
availability of equity and debt financing for
this purpose; the disruption of or changes
to key elements of the Company’s or public
infrastructure systems; environmental
concerns including climate change; our
ability to protect our intellectual property
and exposure to claims of infringement; our
inability to withdraw cash from subsidiaries;
the fact that the amount and timing of any
future common share repurchases will
depend on the earnings, cash requirements
and financial condition of Manulife, market
conditions, capital requirements (including
under LICAT capital standards), common
share issuance requirements, applicable
law and regulations (including Canadian and
U.S. securities laws and Canadian insurance
company regulations), and other factors
deemed relevant by Manulife, and may be
subject to regulatory approval or conditions;
and the timing to close the reinsurance
transactions and CQS transaction described
in this document.

Additional information about material risk
factors that could cause actual results to
differ materially from expectations and about
material factors or assumptions applied in
making forward-looking statements may

be found in this document under “Risk
Management and Risk Factors” and “Critical
Actuarial and Accounting Policies” and in
the “Risk Management” note to the Annual
Consolidated Financial Statements as well
as elsewhere in our filings with Canadian and
U.S. securities regulators.

The forward-looking statements in this
document are, unless otherwise indicated,
stated as of the date hereof and are
presented for the purpose of assisting
investors and others in understanding our
financial position and results of operations,
our future operations, as well as our
objectives and strategic priorities, and may
not be appropriate for other purposes. We do
not undertake to update any forward-looking
statements, except as required by law.
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Management’s Discussion
and Analysis ﬁ

This Management’s Discussion and Analysis (‘MD&A”") is current as of February 14, 2024.

1. Manulife Financial Corporation

Manulife Financial Corporation is a leading international financial services provider, helping people make their decisions easier
and lives better. With our global headquarters in Toronto, Canada, we provide financial advice and insurance, operating as
Manulife across Canada, Asia, and Europe, and primarily as John Hancock in the United States. Through Manulife Investment
Management, the global brand for our Global Wealth and Asset Management segment, we serve individuals, institutions and
retirement plan members worldwide. At the end of 2023, we had more than 38,000 employees, over 98,000 agents, and thousands
of distribution partners, serving over 35 million customers. At the end of 2023, we had $1.4 trillion (US$1.1 trillion) in assets under
management and administration?, including total invested assets of $0.4 trillion (US$0.3 trillion), and segregated funds net assets
of $0.4 trillion (US$0.3 trillion). We trade as ‘MFC’ on the Toronto, New York, and the Philippine stock exchanges, and under ‘945’ in
Hong Kong.

Our reporting segments are:

¢ Asia - providing insurance products and insurance-based wealth accumulation products in Asia.

e (Canada - providing insurance products, insurance-based wealth accumulation products, and banking services in Canada and has an in-
force variable annuity business.

e U.S. - providing life insurance products and insurance-based wealth accumulation products and has an in-force long-term care
insurance business and an in-force annuity business.

e Global Wealth and Asset Management (“Global WAM”) - providing investment advice and innovative solutions to our retail, retirement,
and institutional clients around the world under the Manulife Investment Management (“MIM”) brand.

e Corporate and Other - comprised of investment performance on assets backing capital, net of amounts allocated to operating
segments; financing costs; costs incurred by the corporate office related to shareholder activities (not allocated to operating
segments); our Property and Casualty (“P&C”) Reinsurance business; and run-off reinsurance business lines.

” o«

In this document, the terms “Company”, “Manulife”, “we” and “our” mean Manulife Financial Corporation (‘“MFC”) and its subsidiaries. The
term “MLI” means The Manufacturers Life Insurance Company and its subsidiaries.

Implementation of IFRS 17 and IFRS 9

Manulife adopted IFRS 17 “Insurance Contracts” and IFRS 9 “Financial Instruments” effective January 1, 2023, applied retrospectively. See
notes 2 and 25 of the Consolidated Financial Statements for the year ended December 31, 2023. Our quarterly and full year 2022 results
have been restated in accordance with IFRS 17, including the other comprehensive income option2, and IFRS 9.

The 2022 comparative results restated in this MD&A may not be fully representative of our market risk profile, as the transition of our
general fund portfolio for asset-liability matching purposes under IFRS 17 and IFRS 9 was not completed until early 2023. Consequently,
year-over-year variations between our 2023 results compared with the 2022 results should be viewed in this context.

In addition, our 2022 results are also not directly comparable with 2023 results because IFRS 9 hedge accounting and expected credit
loss (“ECL”) principles are applied prospectively effective January 1, 2023. Accordingly, we have also presented comparative quarterly and
full year 2022 results as if IFRS had allowed such principles to be implemented for 2022 (the “IFRS 9 transitional impacts”). This
presentation will only be reported in our MD&A for 2023 for certain 2022 comparative results.

These 2022 comparative results are non-GAAP and denoted as being “transitional” and include the financial measures noted below:

¢ Transitional net income (loss) attributed to shareholders;

¢ Transitional net income (loss) before income taxes;

¢ Transitional net income (loss)

¢ Transitional net income (loss) attributed to shareholders before income taxes;
e Common shareholders’ transitional net income (loss);

e Transitional return on common shareholders’ equity (“Transitional ROE”);

¢ Transitional basic earnings (loss) per common share; and

¢ Transitional diluted earnings (loss) per common share.

H

1 This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.
2 More information about the other comprehensive income option can be found in note 25 of the Consolidated Financial Statements for the year ended December 31, 2023.
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Adoption of IFRS 17 and IFRS 9 has also resulted in additional definitions and revisions to the following financial measures:

¢ New non-GAAP financial measures: post-tax contractual service margin (“post-tax CSM”); post-tax contractual service margin net
of non-controlling interests (“NCI”) (“post-tax CSM net of NCI"); Drivers of Earnings (“DOE”) line items for net investment result, other,
income tax (expenses) recoveries and transitional net income attributed to participating policyholders and NCI; and core DOE line
items for core net insurance service result, core net investment result, other core earnings, and core income tax (expenses)
recoveries.

* New non-GAAP ratios: expenditure efficiency ratio with its component non-GAAP financial measures: total expenditures and core
expenditures (for 2022 and 2023 quarterly and full year results only); and adjusted book value per common share.

¢ Revised definitions of non-GAAP and other financial measures: core earnings; expense efficiency ratio with its new component
non-GAAP financial measures: total expenses and core expenses; consolidated capital; and financial leverage ratio.

Profitability

Profitability

As at and for the years ended December 31, 2022
($ millions, unless otherwise stated) 2023  Transitional
Net income (loss) attributed to shareholders® $ 5,103 $ 3,498
Return on common shareholders’ equity (“‘ROE”)() 11.9% 8.2%
Diluted earnings (loss) per common share ($)® $ 261 $ 1.69
As at and for the years ended December 31,

($ millions, unless otherwise stated) 2023 2022
Net income (loss) attributed to shareholders(®) $ 5,103  $(1,933)
Core earnings® $ 6684 $ 5801
Diluted earnings (loss) per common share ($) $ 261 $ (1.15)
Diluted core earnings per common share (“Core EPS”) ($)® $ 347 $ 290
ROE 11.9% (5.5)%
Core return on shareholders’ equity (“Core ROE”)® 15.9% 14.0%
Expense efficiency ratio® 45.5% 45.7%
Expenditure efficiency ratio® 52.2% 52.8%
General expenses $ 4,330 $ 3,731
Core expenses® $ 6,550 $ 5,762
Core expenditures® $ 8,571 $ 7,671

M 2022 results for transitional net income attributed to shareholders, transitional diluted earnings per common share and transitional ROE are adjusted to include IFRS 9 hedge
accounting and expected credit loss principles (“IFRS 9 transitional impacts”). See “Implementation of IFRS 17 and IFRS 9” above for more information. For 2023, there are no
IFRS 9 transitional adjustments as ECL and hedge accounting is effective January 1, 2023 and therefore the impact is included in net income attributed to shareholders.

) This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.

@) This item is a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.

Our net income attributed to shareholders was $5.1 billion in 2023 compared with a net loss attributed to shareholders of $1.9
billion in 2022 and transitional net income attributed to shareholders of $3.5 billion in 2022. The 2022 transitional net income
attributed to shareholders includes $5.4 billion of IFRS 9 transitional impacts. Net income attributed to shareholders is comprised of core
earnings (consisting of items we believe reflect the underlying earnings capacity of the business), which amounted to $6.7 billion in 2023
compared with $5.8 billion in 2022, and items excluded from core earnings of $1.6 billion of net charges in 2023 compared with a net
charge of $7.7 billion in 2022. Items excluded from core earnings in 2022 on a transitional basis amounted to a net charge of $2.3
billion.

The $1.6 billion increase in net income attributed to shareholders in 2023 compared with the transitional net income attributed to
shareholders in 2022 was primarily driven by growth in core earnings and a smaller net charge from market experience. The net charge
from market experience in 2023 was primarily related to lower-than-expected returns (including fair value changes) relative to long-term
assumptions on alternative long-duration assets (“ALDA”) mainly related to real estate, private equity and energy, as well as a charge from
derivatives and hedge accounting ineffectiveness. Net income attributed to shareholders in 2023 increased by $7.0 billion compared with
2022, driven by the factors noted above and the $5.4 billion of IFRS 9 transitional impacts (transitional impacts are geography-related and
do not impact total shareholders’ equity as the corresponding offset is in other comprehensive income).

In 2023, core earnings increased $0.9 billion or 13%?! on a constant exchange rate basis compared with 2022. The increase was driven by
an increase in expected investment earnings related to higher investment yields and business growth, gains in our P&C Reinsurance
business from updates to prior years’ hurricane provisions of $95 million in 2023 compared with a charge of $256 million in 2022
including Hurricane lan, improved insurance experience reflecting more favourable experience in Canada and improved, although
unfavourable, experience in the U.S., and higher returns on surplus assets net of higher cost of debt financing. These were partially offset
by higher performance-related costs in Corporate and Other and Global WAM, and higher investments in technology, an increase in the

1 Percentage growth / declines in core earnings, pre-tax core earnings, total expenses, core expenses, total expenditures, core expenditures, general expenses, contractual

service margin net of NCI, new business CSM, assets under management and administration, assets under management, core EBITDA, and Manulife Bank average net lending
assets are stated on a constant exchange rate basis, a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.
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2023 ECL provision, and lower expected earnings on insurance contracts due to a slower contractual service margin (“CSM”) amortization
on certain variable fee approach (“VFA”) contracts and the impact of the 2022 U.S. variable annuity reinsurance transactions, partially
offset by the net impact of updates to actuarial methods and assumptions and business growth in Canada. In addition, 2023 core earnings
benefited from growth in Global WAM's net fee income, from higher fee spreads and average assets under management and administration
(“average AUMA", as well as higher performance fees in Institutional Asset Management, partially offset by lower earnings from its seed
capital investments due to repatriations. Actions to improve the capital efficiency of our legacy business resulted in $29 million lower core
earnings in 2023 compared with 2022.

Core earnings by segment is presented in the following table. See Asia, Canada, U.S., and Global WAM sections below.

For the years ended December 31, % change®
($ millions) 2023 2022 2023 vs 2022
Core earnings by segment®

Asia $ 2,048 $ 1,812 13%
Canada 1,487 1,387 7%
U.s. 1,759 1,566 12%
Global Wealth and Asset Management 1,321 1,299 2%
Corporate and Other 69 (263) -
Total core earnings $ 6,684 $ 5,801 15%

M Percentage change is on an actual exchange rate basis.

() Effective January 1, 2023, we have made a number of changes to the composition of reporting segments to better align our financial reporting with our business strategy and
operations. Our international high net worth business was reclassified from the U.S. segment to the Asia segment to reflect the contributions of our Bermuda operations
alongside the high net worth business that we report in our Singapore and Hong Kong operations. Our investment in the start-up capital of segregated and mutual funds, and
investment-related revenue and expense were reclassified from the Corporate and Other segment to the Global WAM segment to more closely align with Global WAM’s
management practices. Refinements were made to the allocations of corporate overhead and interest on surplus among segments. Prior period comparative information has
been restated to reflect the changes in segment reporting.

The table below presents transitional net income attributed to shareholders and net income attributed to shareholders consisting of core
earnings and items excluded from core earnings.

For the years ended December 31,

($ millions) 2023 2022
Core earnings $ 6,684 $ 5,801
Items excluded from core earnings:

Market experience gains (losses)® (1,790) (2,585)
Realized gains (losses) on debt instruments (130) (1,161)
Derivatives and hedge accounting ineffectiveness (152) 267
Actual less expected long-term returns on public equity 103 (1,291)
Actual less expected long-term returns on ALDA (1,623) (32)
Other investment results 12 (368)

Changes in actuarial methods and assumptions that flow directly through income@ 105 26

Restructuring charge® (36) -

Reinsurance transactions, tax-related items and other® 140 256

Total items excluded from core earnings (1,581) (2,303)

Transitional net income attributed to shareholders $ n/a $ 3,498

Less: IFRS 9 transitional impacts:

Change in expected credit loss (35)

Hedge accounting 7,356

Total IFRS 9 transitional impacts (pre-tax) 7,321

Tax on IFRS 9 transitional impacts (1,890)

Total IFRS 9 transitional impacts (post-tax) 5,431

Net income (loss) attributed to shareholders $ 5,103 $ (1,933)

() Market experience was a net charge of $1,790 million in 2023 primarily driven by lower-than-expected returns (including fair value changes) relative to long-term assumptions
on ALDA mainly related to real estate, private equity and energy, a net charge from derivatives and hedge accounting ineffectiveness, as well as net realized losses from the sale
of debt instruments which are classified as fair value through other comprehensive income (“FVOCI”) partially offset by gains from higher-than-expected returns relative to long-
term assumptions on public equity. Market experience was a net charge of $2,585 million in 2022 consisting of lower-than-expected returns relative to long-term assumptions
on public equity, net realized losses from the sale of debt instruments which are classified as FVOCI, and a net loss from changes in foreign currency exchange rates, partially
offset by a net gain on derivatives and hedge accounting ineffectiveness. A modest net charge from ALDA was driven by lower-than-expected returns (including fair value
changes) relative to long-term assumptions on real estate, partially offset by private equity.

(2 See “Critical Actuarial and Accounting Policies - Review of Actuarial Methods and Assumptions” section below for further information on the 2023 and the 2022 net gain.

@ In the fourth quarter of 2023 (“4Q23”) we reported a restructuring charge of $36 million post-tax ($46 million pre-tax) in Global WAM.

@ 1n 2023, the net gain of $140 million included a one-time tax benefit of $290 million. This was partially offset by $46 million related to a provision for the cancellation of certain
policies in our Vietnam operations, other tax related net true-ups of $39 million, a $38 million charge for an investment impairment in Asia and a charge of $33 million related
to legal settlements in the U.S. In 2022, the net gain of $256 million consisted of tax benefits of $269 million as a result of an increase in the Canadian corporate tax rate, and
a net gain of $86 million related to acquiring full ownership interest of Manulife Fund Management Co., Ltd. (“MFM”), partially offset by a charge of $71 million related to
withholding tax on anticipated remittances resulting from the U.S. variable annuity reinsurance transaction, a charge of $15 million resulting from actuarial model adjustments
in Asia, and a $13 million increase to an existing legal provision in the U.S.

1 For more information on this metric, see “Non-GAAP and Other Financial Measures” below.
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Transitional net income attributed to shareholders by segment and net income attributed to shareholders by segment is presented
in the following tables. See Asia, Canada, U.S., and Global WAM sections below.

% change®

For the years ended December 31, 2022 2023 vs 2022
($ millions) 2023  Transitional Transitional
Transitional net income (loss) attributed to shareholders by segment®

Asia $1348 $ 647 108%
Canada 1,191 1,198 (1)%
u.s. 639 1,448 (56)%
Global Wealth and Asset Management 1,297 1,121 16%
Corporate and Other 628 (916) -
Total transitional net income (loss) attributed to shareholders $5103 $ 3,498 46%
For the years ended December 31, % change®
($ millions) 2023 2022  2023vs 2022
Net income (loss) attributed to shareholders by segment(@

Asia $1348 $ 683 97%
Canada 1,191 (503) -
u.s. 639 (2,316) -
Global Wealth and Asset Management 1,297 1,121 16%
Corporate and Other 628 (918) -
Total net income (loss) attributed to shareholders $ 5,103 $ (1,933) =

() Percentage change is on an actual exchange rate basis.

() Effective January 1, 2023, we have made a number of changes to the composition of reporting segments to better align our financial reporting with our business strategy and
operations. Our international high net worth business was reclassified from the U.S. segment to the Asia segment to reflect the contributions of our Bermuda operations
alongside the high net worth business that we report in our Singapore and Hong Kong operations. Our investment in the start-up capital of segregated and mutual funds, and
investment-related revenue and expense were reclassified from the Corporate and Other segment to the Global WAM segment to more closely align with Global WAM's
management practices. Refinements were made to the allocations of corporate overhead and interest on surplus among segments. Prior period comparative information has
been restated to reflect the changes in segment reporting.

Diluted earnings (loss) per common share (“EPS”) was $2.61in 2023, compared with $(1.15) in 2022 and a transitional diluted earnings
per common share of $1.69 in 2022. The increase compared with 2022 diluted EPS and 2022 transitional diluted EPS is primarily related
to the increase in net income attributed to common shareholders. Diluted core earnings per common share was $3.47 in 2023, compared
with $2.90 in 2022 primarily related to the increase in core earnings. The diluted weighted average common shares outstanding was
1,838 millionin 2023 and 1,913 million in 2022.

Return on common shareholders’ equity (“‘ROE”) for 2023 was 11.9%, compared with (5.5)% for 2022 and a transitional ROE of 8.2% in
2022. The increase in ROE reflects higher net income attributed to common shareholders in 2023 compared with a net loss attributed to
common shareholders in 2022, and the increase in ROE in 2023 compared with transitional ROE in 2022 is primarily due to higher net
income attributed to common shareholders. The core return on common shareholders’ equity (“core ROE”) was 15.9% in 2023 compared
with 14.0% in 2022. The increase in 2023 core ROE was primarily driven by an increase in common shareholders’ core earnings.

Expenditure efficiency ratio and expense efficiency ratio
In 2018 we introduced our strategic priority of expense efficiency.

The expense efficiency ratio is a financial measure which we use to measure progress on this priority. The expense efficiency ratio reflects
only those expenses that flow directly through core earnings (“core expenses”). Due to changes introduced by IFRS 17, certain costs that
are directly attributable to acquire new business are capitalized into the CSM instead of directly flowing through core earnings and are now
excluded from the ratio.

To provide a reference point to our expense efficiency ratio prior to the adoption of IFRS 17, we are temporarily introducing an additional
efficiency ratio, the expenditure efficiency ratio, for 2022 and 2023 only, which captures all expenses, including costs that are directly
attributable to the acquisition of new business (“core expenditures”).

The expenditure efficiency ratio was 52.2% in 2023, compared with 52.8% in 2022. The 0.6 percentage point decrease in the ratio
compared with 2022 was driven by a 12% increase in pre-tax core earnings?, partially offset by a 10% increase in core expenditures. 2023
core expenditures increased as a result of higher performance-related costs, investments in technology, higher distribution costs
reflecting stronger top-line growth, additional expenses related to the impact of now consolidating 100% of MFM and higher travel and
return to pre-pandemic activities. Costs directly attributable to the acquisition of new business that are capitalized into the CSM
represented approximately 24% and 25% of total core expenditures in 2023 and 2022, respectively.

1 This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.
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The expense efficiency ratio was 45.5% in 2023, compared with 45.7% in 2022. The 0.2 percentage point decrease in the ratio
compared with 2022 was driven by the items noted above related to the decrease in the expenditure efficiency ratio excluding those costs
that are directly attributable to the acquisition of new business which are reflected in the CSM under IFRS 17.

Total 2023 general expenses increased 16% on an actual exchange rate basis and 14% on a constant exchange rate basis compared with
2022 driven by the items noted above related to the decrease in the expenditure efficiency ratio and items excluded from core earnings.
General expenses excluded from core earnings consisted primarily of a true-up of an existing legal provision and a restructuring charge in
Global WAM in 2023 compared with a true-up of an existing legal provision and acquisition and integration expenses in 2022. General
expenses are also net of directly attributable maintenance expenses and directly attributable acquisition expenses for products measured
using the premium allocation approach (“PAA”) which are included in insurance service expenses on our financial statements. Directly
attributable maintenance expenses and directly attributable acquisition expenses for products measured using the PAA increased 11% on a
constant exchange rate basis and 12% on an actual exchange rate basis in 2023 compared with 2022.

Business Performance
Business performance!

As at and for the years ended December 31,

($ millions, unless otherwise stated) 2023 2022
Asia APE sales $ 4469 $ 3,793
Canada APE sales 1,409 1,261
U.S. APE sales 562 599

Total APE sales® 6,440 5,653
Asia new business value 1,627 1,537
Canada new business value 490 362
U.S. new business value 207 164

Total new business value®. 2,324 2,063
Asia new business CSM® 1,549 1,309
Canada new business CSM 224 199
U.S. new business CSM 394 387

Total new business CSM® 2,167 1,895
Asia CSM net of NCI 12,617 9,420
Canada CSM 4,060 3,675
U.S.CSM 3,738 4,136
Corporate and Other CSM 25 52

Total CSM net of NCI 20,440 17,283

Post-tax CSM net of NCI4) 17,748 14,659

Global WAM gross flows ($ billions)® 143.4 136.9

Global WAM net flows ($ billions)® 4.5 3.2

Global WAM assets under management and administration ($ billions)®.® 849.2 782.3

Global WAM total invested assets ($ billions) 71 5.8

Global WAM segregated funds net assets ($ billions)® 248.1 224.2

Total assets under management and administration ($ billions)® 1,388.8 1,301.1

Total invested assets ($ billions) 417.2 400.1

Total net segregated funds net assets ($ billions) 3775 348.6

M For more information on this metric, see “Non-GAAP and Other Financial Measures” below.

(2022 new business value (“NBV”) has not been restated as a result of the adoption of IFRS 17. The impact of not restating 2022 is not material.

() New business CSM is net of NCI.

) This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.

©) The Global WAM portion of AUMA as at December 31, 2023 was $849.2 billion, an increase of 11% compared with December 31, 2022, driven by the net favourable impact of
interest rate and equity markets and net inflows. The Global WAM segregated funds net assets were $248.1 billion as at December 31, 2023, an increase of 11% compared with
December 31, 2022 on an actual exchange rate basis driven by the net favourable impact of interest rate and equity markets.

Annualized premium equivalent (“APE”) sales were $6.4 billion in 2023, an increase of 12%2 compared with 2022. In Asia, APE sales
increased 15% compared with 2022, driven by growth in Hong Kong, mainland China and Singapore, partially offset by a decrease in
Vietnam and Japan. The increase was led by demand across various markets in Asia after the lifting of all COVID-19 containment measures
in early 2023. In Hong Kong, APE sales increased 58% compared with 2022, reflecting strong growth in our broker, bancassurance and
agency channels, primarily driven by a return of demand from mainland Chinese visitor (‘MCV”) customers following the reopening of the
border between Hong Kong and mainland China. Mainland China APE sales increased 62% compared with 2022, reflecting growth in

-

Effective January 1, 2023, our international high net worth business was reclassified from the U.S. segment to the Asia segment to reflect the contributions of our Bermuda
operations alongside the high net worth business that we report in our Singapore and Hong Kong operations. Prior period comparative information has been restated to reflect
the reclassification.

Percentage growth / declines in APE sales, gross flows and NBV are stated on a constant exchange rate basis.

~
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bancassurance and agency channels. Singapore APE sales were up 4% compared with 2022, reflecting growth in the broker channel.
Vietnam APE sales were down 56% compared with 2022, reflecting a decline in agency and bancassurance channels, driven by the
industry and macro-economic environment in this market. Japan APE sales decreased 9% compared with 2022, reflecting lower
corporate-owned life insurance (“COLI”) and other wealth sales. Other Emerging Markets! and International High Net Worth business APE
sales were in line with 2022. In Canada, APE sales increased 12% in 2023 compared with 2022, driven by a large affinity markets sale,
higher Group Insurance sales in all group benefits markets, partially offset by lower sales of segregated fund products. In the U.S., APE
sales were down 10% compared with 2022 due to the adverse impact of higher short-term interest rates on accumulation insurance
products for most of 2023, particularly for our affluent customers.

New business value (“NBV”) was $2.3 billion in 2023, an increase of 10% compared with 2022. In Asia, NBV increased 3% compared with
2022, driven by growth in Hong Kong, mainland China, Japan and our International High Net Worth business, partially offset by lower NBV
in Vietnam, Singapore and Other Emerging Markets. In Canada, NBV increased 35% compared with 2022, driven by higher sales volumes
in Individual Insurance and Group Insurance and higher margins in Group Insurance and Annuities, partially offset by lower segregated
funds sales. In the U.S., NBV increased 21% compared with 2022, primarily due to pricing actions, product mix and higher interest rates,
partially offset by lower sales volumes.

New business contractual service margin (“New business CSM”) was $2,167 million in 2023, an increase of 12% compared with 2022. Asia new
business CSM increased 16% in 2023 compared with 2022, reflecting growth in Hong Kong, mainland China, Singapore, the International High Net
Worth business and Other Emerging Markets, partially offset by decreases in Vietnam and Japan. In Canada, new business CSM increased 13%
compared with 2022, driven by higher margins in Individual Insurance and Annuities, partially offset by lower sales volumes in Annuities. Under
IFRS 17, the majority of Group Insurance and affinity products are classified as premium allocation approach and do not generate CSM. In the U.S.,
new business CSM decreased 2% compared with 2022 driven by lower sales volumes, partially offset by pricing actions.

The contractual service margin (“CSM”) net of NCl was $20,440 million as at December 31, 2023, an increase of $3,157 million or 21%
compared with December 31, 2022. The increase in CSM net of NCl reflects an increase in total CSM movement of $3,324 million, net of an
increase in NCI of $167 million. Organic CSM movement was an increase of $890 million or 5%2 in 2023, driven by the impact of new
insurance business and expected movements related to finance income or expenses, partially offset by amounts recognized for service
provided in 2023 earnings and a net reduction from insurance experience. Inorganic CSM movement was an increase of $2,434 million in
2023, primarily driven by changes in actuarial methods and assumptions that adjust the CSM, partially offset by changes in foreign currency
exchange rates.

Global WAM gross flows of $143.4 billion increased $6.5 billion or 2% compared with 2022, primarily driven by higher gross flows in
Institutional Asset Management and Retirement, partially offset by lower gross flows in Retail. See “Global Wealth and Asset Management”
section below for further details.

Global WAM net inflows were $4.5 billion in 2023, compared with net inflows of $3.2 billion in 2022. Net outflows in Retirement were
$4.0 billion in 2023, compared with net outflows of $0.1 billion in 2022, driven by large case pension plan redemptions by a single
sponsor in the U.S. in the third quarter of 2023 (“3Q23”) and 4Q23. This was partially offset by growth in member contributions. Net
outflows in Retail were $0.5 billion in 2023, compared with net outflows of $1.6 billion in 2022, driven by lower mutual fund redemption
rates and the launch of our Global Semiconductors strategy in Japan in 3Q23. This was partially offset by lower demand as investors
continued to favour short-term cash and money market instruments amid market volatility and higher interest rates. Net inflows in
Institutional Asset Management were $9.0 billion in 2023, compared with net inflows of $4.9 billion in 2022, driven by higher net inflows
in timberland, real estate, private equity and credit mandates, and the impact of acquiring full ownership of MFM in 4Q223, as well as new
institutional product launches totaling $1.6 billion in 2023.

Assets under Management and Administration (“AUMA”)

AUMA as at December 31, 2023 was $1.4 trillion, an increase of 9% compared with December 31, 2022, primarily due to the favourable
impact of markets and net inflows. Total invested assets and segregated funds net assets increased 4% and 8%, respectively, on an actual
exchange rate basis, primarily due to the net impact of interest rate and equity markets.

Assets under Management and Administration

As at December 31,

($ millions) 2023 2022
Total invested assets $ 417,210 $ 400,142
Segregated funds net assets(!) 377,544 348,562
Mutual funds, institutional asset management and other(.2) 411,961 381,630
Total assets under management 1,206,715 1,130,334
Other assets under administration 182,046 170,768
Total assets under management and administration $ 1,388,761 $ 1,301,102

() These assets are not available to satisfy the liabilities of the Company’s general fund.
() Other funds represent pension funds, pooled funds, endowment funds and other institutional funds managed by the Company on behalf of others.

1 Other Emerging Markets includes Indonesia, the Philippines, Malaysia, Thailand, Cambodia and Myanmar.

2 Percentage growth / decline in organic CSM is stated on a constant exchange rate basis.

3 Manulife Fund Management (“MFM”) was formerly known as Manulife TEDA Fund Management Co., Ltd (“MTEDA”). In 4Q22, we acquired full ownership of MTEDA by purchasing
the remaining 51% of the shares from our joint venture partner. In 2023, we report 100% of the gross and net flows from MFM, compared with reporting only 49% of the joint
venture’s gross and net flows in 2022.
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Financial Strength
Financial strength metrics

As at and for the years ended December 31,

($ millions, unless otherwise stated) 2023 2022
MLI's LICAT ratio® 137% 131%
Financial leverage ratio@ 24.3% 25.1%
Consolidated capital ($ billions)® $ 739 $ 696
Book value per common share ($) $ 2236 $ 2156
Adjusted book value per common share ($)@ $ 3219 §$ 2942

) This item is disclosed under the Office of the Superintendent of Financial Institutions (“OSFI”) Life Insurance Capital Adequacy Test Public Disclosure Requirements guideline.
The comparative 2022 LICAT ratio is as reported in 2022 and has not been restated for the implementation of IFRS 17.

(2 This item is a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.

() This item is a capital management measure. For more information on this metric, see “Non-GAAP and Other Financial Measures” below.

The Life Insurance Capital Adequacy Test (“LICAT”) ratio for MLI was 137% as at December 31, 2023, compared with 131% as at
December 31, 2022. The six percentage point increase from December 31, 2022 was primarily driven by the transition to the IFRS 17
accounting basis. Other positive movements included earnings and capital initiatives, partially offset by the capital impacts of market
movements, capital market actions and shareholder dividends.

MFC'’s financial leverage ratio' as at December 31, 2023 was 24.3%, a decrease of 0.8 percentage points from 25.1% as at

December 31, 2022. The decrease in the ratio was driven by higher post-tax CSM and an increase in total equity, partially offset by the net
issuance of subordinated debt?. The increase in total equity was due to growth in retained earnings, partially offset by common share
buybacks.

MFC’s consolidated capital’ was $73.9 billion as at December 31, 2023, an increase of $4.3 billion compared with $69.6 billion as at
December 31, 2022. The increase was driven by higher post-tax CSM, an increase in total equity, and the net issuance of subordinated
debt2. The increase in total equity was due to growth in retained earnings, partially offset by common share buybacks.

Remittances3 were $5.5 billion in 2023 of which Asia and U.S. operations delivered $1.7 billion and $1.5 billion, respectively. Remittances
in 2023 decreased by $1.4 billion compared with 2022 as prior year remittances benefited from the U.S. variable annuity transaction.
Refer to “Remittance of Capital” below for more information.

Cash and cash equivalents and marketable securities* were $250.7 billion as at December 31, 2023 compared with $241.1 billion as at
December 31, 2022. The increase of $9.6 billion was primarily driven by the higher market value of fixed income instruments due to
interest rate movement and an increase in the market value of public equities due to higher equity markets. Refer to “Liquidity Risk
Management Strategy” below for more information.

Book value per common share as at December 31, 2023 was $22.36, a 4% increase compared with $21.56 as at December 31, 2022.
The number of common shares outstanding was 1,806 million as at December 31, 2023, a decrease of 59 million common shares from
1,865 million as at December 31, 2022, primarily due to common share buybacks.

Adjusted book value per common share as at December 31, 2023 was $32.19, a 9% increase compared with $29.42 as at
December 31, 2022, driven by an increase in adjusted book value and a lower number of common shares outstanding. Adjusted book
value increased $3.3 billion due to an increase in post-tax CSM and growth in common shareholder’s equity. The increase in common
shareholder’s equity reflects the growth in retained earnings, partially offset by common share buybacks.

Impact of Foreign Currency Exchange Rates

We have worldwide operations, including in Canada, the United States and various markets in Asia, and generate revenues and incur
expenses in local currencies in these jurisdictions, all of which are translated into Canadian dollars. The bulk of our exposure to foreign
currency exchange rates is to movements in the U.S. dollar.

-

Effective January 1, 2022, the calculation of financial leverage ratio and consolidated capital now includes the impact of post-tax CSM. See “Non-GAAP and Other Financial
Measures” below for more information.

The net issuance of subordinated debt consists of the issuance of $1.2 billion in the first quarter of 2023 and the redemption of $0.6 billion in the second quarter of 2023.

For more information on this metric, see “Non-GAAP and Other Financial Measures” below.

Includes cash & cash equivalents, comprised of cash on deposit, Canadian and U.S. Treasury Bills and high quality short-term investments, and marketable assets, comprised of
investment grade government and agency bonds, investment grade corporate bonds, investment grade securitized instruments, publicly traded common stocks and preferred
shares.

This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.

> woN

33

16 | 2023 Annual Report | Management's Discussion and Analysis



Items impacting our Consolidated Statements of Income are translated to Canadian dollars using average exchange rates for the
respective quarterly period. For items impacting our Consolidated Statements of Financial Position, period end rates are used for currency
translation purposes. The following table provides the most relevant foreign currency exchange rates for 2023 and 2022.

Quarterly Full Year

Exchange rate 4023 3023 2023 1023 4022 2023 2022
Average®

U.S. dollar 1.3612 1.3411 1.3430 1.3524 1.3575 1.3494 1.3015

Japanese yen 0.0092 0.0093 0.0098 0.0102 0.0096 0.0096 0.0099

Hong Kong dollar 0.1742 0.1714 0.1713 0.1726 0.1736 0.1724 0.1662
Period end

U.S. dollar 1.3186 1.3520 1.3233 1.3534 1.3549 1.3186 1.3549

Japanese yen 0.0094 0.0091 0.0092 0.0102 0.0103 0.0094 0.0103

Hong Kong dollar 0.1689 0.1726 0.1689 0.1724 0.1736 0.1689 0.1736

(1) Average rates for the quarter are from Bank of Canada which are applied against Consolidated Statements of Income items for each period. Average rate for the full year is a 4-
point average of the quarterly average rates.

Net income attributed to shareholders, transitional net income attributed to shareholders and core earnings from the Company’s foreign
operations are translated to Canadian dollars, and in general, our net income attributed to shareholders, transitional net income attributed
to shareholders and core earnings benefit from a weakening Canadian dollar and are adversely affected by a strengthening Canadian
dollar. However, in a period of net losses in foreign operations, the weakening of the Canadian dollar has the effect of increasing the
losses. The relative impact of foreign currency exchange in any given period is driven by the movement of currency rates as well as the
proportion of earnings generated in our foreign operations.

Changes in foreign currency exchange rates increased core earnings by $136 million in 2023 compared with the same period of 2022,
due to a weaker Canadian dollar compared with the U.S. dollar. The impact of foreign currency exchange rates on items excluded from
core earnings does not provide relevant information given the nature of these items.
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Strategic Priorities Progress Update

Strategy
Our ambition is to be the most digital, customer-centric global company in our industry. The goals for our stakeholders are:

@ Customers
1] Improve Net Promoter Score (“NPS”) by +36 points and delight customers!

,86&| Employees
Engage our employees — maintain top quartile engagement?

,cg. Shareholders
Deliver top quartile returns3

Our mission, strategic priorities and values are summarized below:

Decisions made easier.
Lives made better.

Portfolio Expense Accelerate Digital, High
Optimization Efficiency Growth Customer Performing
Leader Team

m & OB &
e Obsess about customers o Get it done together
e Do the right thing e Own it
e Think big e Share your humanity

Our values enable the achievement of our mission and strategic priorities, reflect our culture, inform our behaviours, and help define how
we work together:

e Obsess about customers - Predict their needs and do everything in our power to satisfy them.
¢ Do the right thing - Act with integrity and do what we say.

e Think big - Anything is possible. We can always find a better way.

e Get it done together — We're surrounded by an amazing team. Do it better by working together.
e Own it - Feel empowered to make decisions and take action to deliver our mission.

¢ Share your humanity - Build a supportive, diverse and thriving workplace.

1 As compared to a baseline of 1in 2017. 2023 results are discussed in the “Strategic Priorities” section below.

2 Top quartile employee engagement compared to global financial services companies and insurance peers. 2023 results are discussed in the “Strategic Priorities” section
below.

3 MFC’s Total Shareholder Return was 67th percentile compared with our performance peer group for the five-year period ended December 31, 2023. Please refer to Manulife’s
most recent Management Information Circular for more information on our performance peer group.
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Strategic Priorities
Our strategy is underpinned by five strategic priorities which we introduced in 2018, and we have made substantial progress on the
ambitious targets that we set for ourselves.

Accelerate Growth

We strive to increase the core earnings contribution from our highest potential businesses! and the Asia region (our Asia segment
and Asia wealth and asset management (“Asia WAM”)).

Focus areas:

e Execute on organic and inorganic growth opportunities in Asia and Global WAM

e | everage global footprint and business diversity to allocate capital and resources to higher growth opportunities

e Expand North American behavioural insurance offerings to provide innovative solutions and support positive health for customers
¢ Drive new business growth and persistency in group benefits in Canada

Baseline Targets?

2023 2022 2017 (IFRS 4)3 2025

Core earnings from highest potential businesses 60% 61% 54% 75%
Core earnings from Asia region 37% 37% 36% 50%

In 2023, 60% of core earnings were generated from our highest potential businesses compared with 61% in 2022, as the increase in core
earnings from highest potential businesses was mostly in line with the increase in total company core earnings.

Since 2017, these businesses have been supported by a strong execution track record against our strategic priorities, coupled with robust
inorganic growth opportunities in Asia and Global WAM markets. Our position as the third largest Pan-Asian life insurer, a scalable Global
WAM platform that enables an integrated operating model and distribution capabilities, and greater demand for our North American
behavioural insurance products reinforced this growth. Looking forward, we will continue to drive momentum through a strong and
professional agency force, successful bancassurance partnerships, transformational digital offerings, and strategic expansion into high-
potential markets in Asia.

In addition, inorganic optimization actions to transform our portfolio will further shift our focus and business mix towards our highest-
potential businesses. In December 2023, we entered into an agreement with Global Atlantic to reinsure a combined $13 billion# of
insurance and investment contract net liabilities across four in-force blocks of legacy and low ROE business. The blocks include portions of
U.S. LTC, U.S. structured settlements, and two Japan whole life products; the transaction is expected to close by the end of February
2024.2

Asia segment core earnings in 2023 increased 11% compared with 2022 after adjusting for the impact of changes in foreign currency
exchange rates, primarily reflecting higher investment yields and business growth, as well as the net impact of updates to actuarial
methods and assumptions on our CSM and risk adjustment. Due to an uneven recovery following the pandemic, a challenging
macroeconomic environment, and the conversion to IFRS 17 which defers the recognition of new business into CSM, we are extending our
2025 target of Asia region’s 50% contribution to total company core earnings, to 2027.2 Asia contributed to over 60%5 of the total
company CSM balance as at December 31, 2023 and over 70%5 of the total company increase in CSM from new business in 2023,
demonstrating that accelerating growth is at the heart of our ambition and our commitment to delivering 50% of total company core
earnings from the Asia region.

Global WAM core earnings increased $22 million, a decline of 1% compared with 2022 on a constant exchange rate basis, reflecting an
increase in performance-related costs and lower earnings from seed capital investments due to repatriations were offset by growth in net
fee income, from higher fee spreads and average AUMA, as well as higher performance fees in Institutional Asset Management, and a
lower effective tax rate in 2023.

Canada group insurance core earnings in 2023 benefited from more favourable insurance experience, business growth, and higher
expected investment earnings from higher yields and business growth.

We continue to innovate and scale our behavioural insurance offerings in North America.

Confidence in the strength of our diverse, global franchise, balance sheet and financial flexibility position us well to capitalize on attractive
opportunities for our highest potential businesses.

1 Highest potential businesses include Asia segment, Global WAM, Canada group benefits and North American behavioural insurance products.
2 See “Caution regarding forward-looking statements” above.

3 2017 core earnings is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below.

4 Insurance and investment contract net liabilities amounts are as at September 30, 2023.

5 CSM closing balance and 2023 new business recognized into CSM are net of non-controlling interests (pre-tax).
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2023 Highlights
¢ InAsia:

o Continued to enhance our MCV capabilities to complement our prominent domestic franchise in Hong Kong with the support from
the launch of an expanded hospital network covering more than 3,000 hospitals in mainland China and the opening of our second
prestige service centre in Hong Kong. Our continued investments in MCV capabilities have contributed to robust MCV APE sales in
2023, more than double that of our 2019 pre-pandemic levels; and

o Continued to drive agency productivity and professionalization across the region, with the initial roll out of Manulife Pro in Singapore
and Vietnam, a comprehensive premier recognition and activation program, providing selected agents with differentiated resources
and tools, including dedicated underwriting support and enhanced customer engagement services with access to customer leads.

¢ |n Global WAM:

o Entered an agreement to acquire multi-sector alternative credit manager CQS, headquartered in London. The acquisition will give
MIM and CQS clients enhanced access to our combined global investment solutions. We will retain CQS'’s rigorous investment
philosophy and process and bring its differentiated capabilities to new investors by leveraging our global footprint. The CQS credit
platform has approximately $18.8 billion in assets under management as of October 31, 2023, and the transaction is expected to
close in the first half of 2024 subject to customary closing conditions and regulatory approvals; and

o Continued to meet investor needs for wealth solutions through the expansion of our product offerings with the launch of the Global
Semiconductors strategy in Japan Asia Retail which garnered more than $0.8 billion in net flows since its launch in 3Q23.

e |nCanada:

o Partnered with League, a leading healthcare technology provider, to offer our group benefits members more personalized and
integrated digital healthcare experiences, enabling them to connect their benefits directly with healthcare options; and

o Partnered with Cleveland Clinic Canada, using its global healthcare expertise to enhance product offering and services to over five
million group benefits plan members, including their families, by providing industry research, thought leadership, and education
materials.

e IntheU.S.:

o Expanded our reach into the employer market by introducing a Premier Benefit Indexed Universal Life product. This permanent life
insurance product, available through the workplace, offers a streamlined digital process for employees to purchase individual
coverage and includes our John Hancock Vitality PLUS feature;

o Launched a distribution relationship with JPMorgan Chase & Co. enabling new sales of our suite of products, including our John
Hancock Vitality Program, through its network of more than 6,900 advisors; and

o Enhanced our John Hancock Vitality Program by extending eligibility to access GRAIL’s Galleri® multi-cancer early detection test to
additional members, expanding eligibility for preventative care and early detection behaviours through annual skin cancer
screenings, and introducing a personalized way to incentivize members to be more physically active through a new Active Rewards
feature.

Digital, Customer Leader

We strive to continue improving our digital, customer leadership through the NPS and straight-through-processing (“STP")! lens.

Focus areas:

e Harness customer feedback to enhance the experience delivered

e Build differentiated, market-leading priority customer experiences

e Extend customer relationships through value-added advice, and new services in health and wellness
e Drive NPS through a robust NPS system that spans across the customer journey

Baseline Targets?

2023 2022 2018 2017 2025

Net promoter score 23 20 n/a 1 37
Straight-through-processing (STP) 85% 83% 68% n/a 88%

We have made significant progress against our NPS ambition, driving a 3-point improvement from 2022 and a 22-point improvement from
our 2017 baseline of 1, leading or on par with peers3 across the majority of our business lines. Despite this progress, headwinds
experienced in select markets have impacted our momentum, and while we remain committed to digital, customer leadership as a
strategic priority, we are extending our 2025 NPS target of 37, to 2027. We are focused on driving customer experience improvements
across our business portfolio and progressing our mission to make decisions easier, lives better.

T Straight-through processing represents customer interactions that are completely digital, and includes money movement.
2 See “Caution regarding forward-looking statements” above.
3 Based on studies conducted in 2023 by IPSOS, a global market research company.
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We are making consistent progress on our global STP objective, with a 2 percentage point improvement from 2022 and a 17 percentage
point improvement from the 2018 baseline across segments in a variety of areas. In 2023, we continued to invest in digital capabilities
through the delivery of multiple technology transformation initiatives across segments, notably the group benefits claims system
transformation in Canada, enhancement of websites/portals enabling customer self service capabilities globally, and the launch of
targeted campaigns to drive digital adoption globally.

Customer centricity is at the heart of our ambition and we remain focused on achieving our NPS and STP targets of 37 and 88%,
respectively.

2023 Highlights
e InAsia:

o Completed Phase 1 of the policy administration system modernization in mainland China, launching new business and underwriting

modules on the new cloud-native solution, together with the seamless data migration of more than three million customers. This

enables scale and efficiency, and lays the foundation for improved customer, distributor and partner experience; this milestone will

enable faster speed to market through collaborative product development and easier integration with our digital partners’
ecosystems;
o Made it easier for customers to manage their policies through the continued enhancement of our voice bot capabilities at our

contact center in Japan, including the migration of our telephony systems to Amazon Connect!. This has contributed to a year-over-

year 13 percentage point increase in 2023 in the proportion of customer-initiated interactions that are handled by interactive voice

response system without any human intervention; and
o Enhanced customer experience at point of sales in Vietnam through the roll-out of a first-in-market digital pre-issuance verification

tool, providing customers with an easier way to review their policy before issuance, and ensure that it fully addresses their insurance

needs.
e |n Global WAM:
o Continued to enhance and broaden our wealth planning and advice business in Canada Retail through strategic agreements with

Fidelity Clearing Canada and Envestnet that will provide access to leading advisory technology and portfolio management platforms,

which combined will deliver an enhanced digital client experience and improved advisor productivity;
o Increased our mobile application user count in Canada Retirement by 38% in 2023 following the delivery of new features (fund
switch and TFSA lump sum contributions) and experience enhancements (deep linking and personalized nudges enhancements);

o Continued to improve “Join Now”, our digital enrolment process in Canada Retirement, with features that have enabled us to deploy

it to 92% of eligible sponsors, representing an increase of 10% compared with 2022. This contributed to 49,500 new digital
enrolments in 2023; and

o Accelerated customer adoption of digital applications in Canada Retirement through our “Say Goodbye to Paper” campaign which
contributed to a 165% increase in members converting to e-statements over the campaign period, which spanned from June to
August, and an increase in satisfaction with their digital experience.

¢ |nCanada:

o Grew our annual Manulife mobile app downloads by 18%, supported by upgrades designed to enhance our customers’ digital

experience and a successful communication campaign highlighting the ease and speed of online claims submissions;

o Expanded our Personalized Medicine program to all group benefits extended healthcare plans, making this service available to more

customers, while enabling them to learn about medications that best meet their needs and work with healthcare providers on
customized treatment plans that can lead to better outcomes; and

o Increased our use of Amazon Connect!, which enabled a more holistic digital customer experience and drove operational efficiency.

This contributed to a 25% reduction of call transfer rates year over year for contact centres that had moved to Amazon Connect.
e Inthe U.S.:

o Optimized the customer registration experience across our customer websites resulting in a 26% increase in online registrations in

2023, contributing to a 19% improvement in unique website traffic;

o Eliminated over 7.8 million pieces of paper and mail by automating key back-end processes and increasing digital communications,

including our first e-delivery of life insurance policy prospectuses; and
o Enhanced our interactive voice response authentication enabling 29% of inbound calls to be completed with no human interaction.

Expense Efficiency

We remain focused on driving efficient growth by effectively managing expense growth at a rate below the pace of our topline growth,
while ensuring outstanding customer experience and digital ways of working.

Focus areas:

¢ Leverage global scale and operating environment

e Streamline business processes and eliminate activities not valued by end customers
¢ Continue to sustain a culture of expense efficiency and driving efficient growth

1 Amazon Connect from Amazon Web Services Inc.
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Baseline Target!

2017
2023 2022 (IFRS 4)2 2022 and onwards

Expense efficiency ratio 455% 45.7% 55.4% <50%

We previously delivered on our 2022 target of $1 billion in expense efficiencies in 2020, two years ahead of schedule. Progress on our
expense efficiency ratio compared with the 2017 baseline, reflects a cultural shift throughout the organization that rightsized our expense
base by eliminating significant costs and allowing us to be more nimble.

The expense efficiency ratio was 45.5% for 2023, compared with 45.7% in 2022. The 0.2 percentage point decrease in the ratio
compared with 2022 was driven by a 12% increase in pre-tax core earnings, offset by a 12% increase in core expenses. Core expenses
increased in comparison with 2022 as a result of higher performance-related costs, investments in technology, additional expenses
related to the impact of now consolidating 100% of MFM and higher travel and return to pre-pandemic activities.

Expense efficiency continues to be an important lever in our current operating environment, and we remain committed to consistently
achieving a ratio of less than 50%.

2023 Highlights

e Continued to improve expense efficiency by lowering unit costs and improving scalability of our operations through:
o Digitizing to improve automation and straight-through processing;

Simplifying and standardizing processes;

Optimizing organizational structure;

Actively managing third-party spend and procurement; and

Rationalizing real estate expenditures.

¢ Achieved annual savings of approximately $250 million (pre-tax) in 2023 resulting from the restructuring action in the first half of
2021.

O O O ©

Portfolio Optimization

We will continue to optimize our legacy businesses and reduce the combined contributions from long-term care insurance (“LTC”)
and variable annuities (“VA”) businesses.

Focus areas:

e Deliver capital release from legacy or low ROE businesses, including variable annuity, long-term care insurance and select long-
duration, guaranteed insurance products

e Optimize portfolio to improve our risk profile and ROE

e Create value for customers and shareholders through in-force management initiatives

Baseline Target!

2017
2023 2022 (IFRS 4) 2025

Core earnings contribution from LTC and VA 12% 16% 24% <15%

We previously achieved our 2022 target to release $5.0 billion of capital in 2019, three years ahead of schedule, when we reduced the size
of our legacy businesses, freed up capital, and improved core ROE through actions such as reinsurance transactions in North America,
buy-back programs on guaranteed minimum withdrawal benefit (“GMWB”) blocks, repricing life insurance blocks, and reinsurance
renegotiations and recaptures. In 2022, we completed two transactions to reinsure over 80% of our legacy U.S. variable annuity block,
releasing $2.5 billion of capital and significantly reducing our risk. In December 2023, we entered into an agreement with Global Atlantic
to reinsure four in-force blocks of legacy or low ROE businesses, including $6 billion3 of LTC insurance contract net liabilities; in 2024, this
transaction is expected to release $1.2 billion of capital4, reducing our risk profile and unlocking significant value for shareholders. With
this transaction and other portfolio optimization efforts, we have released over $10 billion4 of capital since 2018.

See “Caution regarding forward-looking statements” above.
2017 expense efficiency ratio is a non-GAAP ratio.
Insurance contract net liabilities amounts are as at September 30, 2023.
Pro-forma. Includes $9 billion of capital release from 2018 to 2022 under IFRS 4, $0.2 billion from 2023 initiatives under IFRS 17, and an estimated $1.2 billion capital release
under IFRS 17 from this transaction to be recognized in 2024.
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In 2023, we achieved our 2025 target of less than 15% of core earnings contribution from LTC and VA, two years ahead of schedule.
Contribution to core earnings from these businesses was 12% in 2023, a decrease of 4 percentage points as compared with 2022,
primarily driven by core earnings growth in other businesses and lower combined core earnings from LTC and VA. The decrease in
combined core earnings from LTC and VA was driven by lower CSM recognized and more unfavourable LTC insurance experience in 2023
compared to 2022. The reinsurance transaction noted above is expected to further reduce the core earnings contribution from LTC and VA
by 1 percentage point!. A dedicated team working exclusively on portfolio optimization, and our proactive, disciplined approach in
optimizing the in-force business, are key success factors to these achievements.

We aim to create strategic and financial flexibility to deliver on our Total Shareholder Return objectives by continuing to assess inorganic
options, taking into account policyholder considerations and the impacts to our risk profile and ROE. We are also confident in our ability to
effectively manage the LTC and VA blocks of business to maturity, most importantly by seeking premium increases for LTC for which we
have a strong track record of success!. We are also investing and leveraging technologies to transform the LTC customer experience,
providing significant value to our customers and shareholders.

2023 Highlights

¢ Entered into an agreement to reinsure $13 billion2 of insurance and investment contract net liabilities:
o U.S.LTC (%6 billion), and structured settlements ($1.6 billion) and two Japan whole life products ($5.6 billion);
o In 2024, this transaction is expected to release $1.2 billion3 of capital;

¢ Released $217 million of capital through various other reinsurance optimization opportunities in 2023; and

¢ |nthe LTC business, expanded anti-fraud, waste and abuse initiatives, as well as wellness programs, and began buyout offerings while
continuing to gain approval on the assumed premium increases.

High Performing Team

We are committed to enabling a high performing team and maintaining top quartile employee engagement compared to global
financial services and insurance peers.

Focus areas:

¢ Organizational effectiveness and speed of decision making

¢ Diversity, equity, and inclusion

e Developing our talent with differentiated capabilities

¢ Continuing to strengthen our value proposition to attract and retain top talent

Baseline Target!
2023 2022 20174 2022 and onwards
Employee Engagement 1stquartile  1stquartile 2nd quartile 1stquartile

We achieved a top quartile employee engagement rankS in each of 2020, 2021, 2022 and 2023. Our employee engagement score has
improved steadily from 2017 to 2022, and in 2023 we have maintained our top quartile position.

Our high performing team has been a key enabler of accomplishments to date, and we remain committed to achieving top quartile
employee engagement going forward.

2023 Highlights

o Awarded the Gallup Exceptional Workplace Award, recognizing our focus on engagement and prioritization of the employee experience
that creates an authentic, unique culture that empowers our colleague population to do and achieve more;
¢ Named to Bloomberg's 2023 Gender-Equality Index for the fifth consecutive year, highlighting our commitment to support gender
equality through policy development, representation, and transparency;
¢ Recognized globally across various markets by a number of organizations:
o By Mediacorp Canada Inc. as one of Canada’s Top 100 Employers for the third year in a row, and as one of Canada’s Top Employers
for Young People in 2023;
o By Forbes as one of Canada’s Best Employers for the seventh consecutive year, one of Canada’s Best Employers for Diversity in
2023, and as one of the World’s Best Employers for the fourth consecutive year; and,
o By HR Asia as one of the “Best Companies to work for in Asia 2023” across six of our Asian markets®; and

See “Caution regarding forward-looking statements” above.
Insurance and investment contract net liabilities amounts are as at September 30, 2023.
Pro-forma. Estimated capital release under IFRS 17 from this transaction to be recognized in 2024.
Starting in 2019, engagement surveys were transitioned to the Gallup methodology.
Based on the annual global employee engagement survey conducted by Gallup. Ranking is measured by the engagement grand mean as compared to Gallup’s Finance and
Insurance Company level database.
mainland China, Hong Kong, Malaysia, Vietnam, Indonesia and the Philippines.
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¢ Appointed to the Dow Jones Sustainability North America Index ranking in the 93rd percentile of its GICS® Industry Group, as one of only
eight insurers across North America to be included in the index overall; this recognition underscores our leading sustainable business
practices and proven ability to deliver long-term shareholder value.

Medium-term financial and operating targets!

Our medium-term financial targets, as communicated in May 2022, remain unchanged:
e Core EPS growth of 10% to 12%;

e Core ROE of 15%+;

e |everage ratio of 25%;

e Common share core dividend payout ratio? range of 35% to 45%;

e (CSM balance growth of 8% to 10% per year; and

e New business CSM growth of 15% per year.

T See “Caution regarding forward-looking statements” above.
2 This item is a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.
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2. Asial

Our Asia segment is a leading provider of insurance products and insurance-based wealth accumulation products, driven by a
customer-centric strategy, and leveraging the asset management expertise and products managed by our Global Wealth and Asset
Management segment. Present in many of Asia’s largest and fastest growing economies, we are well positioned to capitalize on the
attractive underlying demographics of the region, underpinned by a rigorous focus on creating value for our customers, employees
and shareholders.

We have insurance operations in 12 markets: Hong Kong, Macau, Japan, Bermuda, mainland China, Singapore, Vietnam, Indonesia,
the Philippines, Malaysia, Cambodia, and Myanmar.

We have a diversified multi-channel distribution network, including approximately 98,000 contracted agents and over 100 bank
partnerships. We also work with many independent agents, financial advisors, and brokers. Among our bancassurance partnerships
we have 10 exclusive partnerships, including a long-term partnership with DBS Bank across Singapore, Hong Kong, mainland
China, and Indonesia, and our recently extended partnership with Alliance Bank in Malaysia, that give us access to over 35 million
bank customers.

In 2023, our Asia segment contributed 31%2 of the Company’s core earnings from operating segments and, as at December 31, 2023,
accounted for 12% of the Company’s assets under management and administration.

Profitability

Asia reported net income attributed to shareholders of $1,348 million in 2023 compared with net income attributed to shareholders of
$683 million and transitional net income attributed to shareholders of $647 million in 2022. The 2022 transitional net income attributed
to shareholders includes a charge of $36 million from IFRS 9 transitional impacts. Net income attributed to shareholders is comprised of
core earnings, which were $2,048 million in 2023 compared with $1,812 million in 2022, and items excluded from core earnings, which
amounted to a net charge of $700 million for 2023 compared with a net charge of $1,129 million in 2022. Iltems excluded from core
earnings in 2022 on a transitional basis amounted to a net charge of $1,165 million. See section 13 “Non-GAAP and Other Financial
Measures” below, for a reconciliation of core earnings to net income (loss) attributed to shareholders for 2023 and core earnings and
transitional net income (loss) attributed to shareholders to net income (loss) attributed to shareholders for 2022. The changes in net
income attributed to shareholders and core earnings expressed in Canadian dollars were due to the factors described below and, in
addition, the change in core earnings reflected a net $38 million favourable impact due to changes in various foreign currency exchange
rates versus the Canadian dollar.

Expressed in U.S. dollars, the presentation currency of the segment, net income attributed to shareholders was US$995 million in 2023
compared with net income attributed to shareholders of US$516 million and transitional net income attributed to shareholders of US$481
million in 2022. Core earnings were US$1,518 million in 2023 compared with US$1,392 million in 2022 and items excluded from core
earnings amounted to a net charge of US$523 million in 2023 compared with a net charge of US$876 million in 2022. Items excluded
from core earnings in 2022 on a transitional basis were a net charge of US$911 million. Items excluded from core earnings are outlined in
the table below.

Core earnings in 2023 increased 11% compared with 2022, after adjusting for the impact of changes in foreign currency exchange rates.
The changes in core earnings by geography are primarily due to the following:

¢ Hong Kong increased 9% driven by improved insurance experience, an increase in expected earnings on insurance contracts, primarily
reflecting the net impact of updates to actuarial methods and assumptions on our CSM and risk adjustment partially offset by slower
CSM amortization on certain VFA contracts, and higher expected investment income due to business growth;

e Singapore increased 15% driven by favourable insurance experience and an increase in CSM amortization reflecting the impact of
updates to actuarial methods and assumptions, partially offset by lower investment results;

e Vietnam increased 23% benefiting from higher investment yields and improved claims experience, partially offset by lower CSM
amortization;

e Mainland China increased 77% reflecting higher expected investment income due to business growth, and improved new business
results on onerous contracts as a result of product actions;

e Other Emerging Markets increased 15% reflecting higher investment yields;

e Japanincreased 8% reflecting higher expected investment income due to higher investment yields and business growth; and

¢ |International High Net Worth business decreased 4% due to modestly unfavourable claims experience, partially offset by an increase in
CSM amortization reflecting the impact of updates to actuarial methods and assumptions.

1 Effective January 1, 2023, we have made a change to the composition of reporting segments to better align our financial reporting with our business strategy and operations.
Our international high net worth business was reclassified from the U.S. segment to the Asia segment (in Asia Other) to reflect the contributions of our Bermuda operations
alongside the high net worth business that we report in our Singapore and Hong Kong operations. Refinements were made to the allocations of corporate overhead and interest
on surplus among segments. Prior period comparative information has been restated to reflect the changes in segment reporting.

This item is a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.
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The table below presents net income attributed to shareholders (2023 and 2022) and transitional net income attributed to shareholders
(2022) for Asia consisting of core earnings and items excluded from core earnings.

For the years ended December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022

Core earnings $ 2048 $1,812 $1518 $ 1,392

Items excluded from core earnings:()

Market experience gains (losses) (553) (1,141) (413) (893)
Realized gains (losses) on debt instruments (113) (241) (83) (183)
Derivatives and hedge accounting ineffectiveness (264) (135) (197) (100)
Actual less expected long-term returns on public equity 12 (488) 8 (385)
Actual less expected long-term returns on ALDA (72) 42 (54) 36
Other investment results (116) (319) (87) (261)

Changes in actuarial methods and assumptions that flow directly through income (68) 9) (51) (7)

Reinsurance transactions, tax-related items and other (79) (15) (59) (11)

Total items excluded from core earnings (700) (1,165) (523) 911)

Transitional net income attributed to shareholders n/a $ 647 n/a $ 481

Less: IFRS 9 transitional impacts:

Change in expected credit loss (34) (26)

Hedge accounting (80) (71)

Total IFRS 9 transitional impacts (pre-tax) (114) 97)

Tax on IFRS 9 transitional impacts 78 62

Total IFRS 9 transitional impacts (post-tax) (36) (35)

Net income (loss) attributed to shareholders $1,348 $ 683 $ 995 ¢ 516

@ For explanations of items excluded from core earnings, see “Items excluded from core earnings” table in the total Company “Profitability” section above.

Business Performance
(All percentages quoted are on a constant exchange rate basis)

APE sales in 2023 were US$3,313 million in 2023, representing an increase of 15% compared with 2022. APE sales increased in
Hong Kong, mainland China, and Singapore, and were partially offset by a decrease in Vietnam and Japan. The increase was led by
demand across various markets in Asia after the lifting of all COVID-19 containment measures in early 2023.

In Hong Kong, APE sales were US$904 million in 2023, a 58% increase compared with 2022, reflecting strong growth in our broker,
bancassurance and agency channels, primarily driven by a return of demand from MCV customers following the reopening of the border
between Hong Kong and mainland China. Mainland China APE sales were US$738 million in 2023, a 62% increase compared with 2022,
reflecting growth in bancassurance and agency channels. Singapore APE sales were US$817 million in 2023, a 4% increase compared
with 2022, reflecting growth in the broker channel. Vietnam APE sales were US$147 million in 2023, a 56% decrease compared with
2022, reflecting a decline in agency and bancassurance channels, driven by the industry and macro-economic environment in this market.
Japan APE sales were US$262 million in 2023, a decrease of 9% compared with 2022, reflecting lower COLI and other wealth sales. Other
Emerging Markets and International High Net Worth business APE sales in 2023 were in line with 2022.

New business value (“NBV”) was US$1,206 million in 2023, an increase of 3% compared with 2022. NBV was higher in Hong Kong,
mainland China, Japan, and our International High Net Worth business, partially offset by lower NBV in Vietnam, Singapore, and Other
Emerging Markets.

e |nHong Kong, NBV was US$538 million in 2023, a 20% increase compared with 2022, reflecting higher sales volumes, partially offset
by a higher proportion of lower margin savings products.

e |n mainland China, NBV was US$111 million in 2023, a 139% increase compared with 2022, reflecting higher sales volumes and
product mix.

e InJapan, NBV was US$117 million in 2023, an increase of 22% compared with 2022 due to product mix and management actions,
partially offset by lower sales volume.

¢ NBV of International High Net Worth business was US$155 million in 2023, an 8% increase compared with 2022 due to product mix.

¢ |nVietnam, NBV was US$25 million in 2023, an 86% decrease compared with 2022, reflecting lower sales volumes and the impact of
updates to actuarial methods and assumptions.

¢ |n Singapore, NBV was US$207 million in 2023, a 2% decrease compared with 2022 due to increase in the cost of reinsurance,
partially offset by higher sales volumes and product mix.

e NBV of Other Emerging Markets was US$53 million, a 4% decrease compared with 2022 due to changes in product mix.
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The new business value margin (“NBV margin”)! was 41.2% in 2023, a decrease of 3.3 percentage points compared with 2022.

New business CSM was US$1,148 million in 2023, a 16% increase compared with 2022. New business CSM was higher in Hong Kong,
mainland China, Singapore, the International High Net Worth business and Other Emerging Markets, partially offset by lower new business
CSMin Vietnam and Japan.

¢ In Hong Kong, new business CSM was US$501 million in 2023, a 49% increase compared with 2022, reflecting higher sales volumes
and the impact of updates to actuarial methods and assumptions, partially offset by higher proportion of lower margin savings
products.

¢ Inmainland China, new business CSM was US$103 million in 2023, a nine-fold increase compared with the US$10 million reported in
2022, reflecting higher sales volumes, product mix and the impact of updates to actuarial methods and assumptions.

¢ |n Singapore, new business CSM was US$181 million in 2023, a 21% increase compared with 2022, reflecting higher sales volumes,
product mix and the impact of updates to actuarial methods and assumptions.

e New business CSM of International High Net Worth business was US$172 million in 2023, a 15% increase compared with 2022,
reflecting product mix.

¢ New business CSM of Other Emerging Markets was US$34 million, a 59% increase compared with 2022, reflecting product mix and the
impact of updates to actuarial methods and assumptions.

¢ InVietnam, new business CSM was US$64 million in 2023, a 73% decrease compared with 2022, reflecting lower sales volumes and
the impact of updates to actuarial methods and assumptions.

e [nJapan, new business CSM was US$93 million in 2023, a decrease of 7% compared with 2022 due to lower sales volume and model
refinements, partially offset by product mix.

CSM net of NCl was US$9,570 million as at December 31, 2023, an increase of US$2,760 million net of a US$141 million increase
attributed to NCI compared with December 31, 2022. Organic CSM movement was an increase of US$537 million in 2023 driven by the
impact of new insurance business and expected movements related to finance income or expenses, partially offset by amounts recognized
for service provided in 2023 earnings and a net reduction from insurance experience. Inorganic CSM movement was an increase of
US$2,223 million in 2023 largely due to changes in actuarial methods and assumptions that adjust the CSM.

Business Performance

For the years ended December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022
Annualized premium equivalent sales $ 4469 $ 3,793 $ 3,313 $ 2,920
New business value $ 1627 $ 1,537 $1,206 $ 1,181
New business contractual service margin net of NCI $ 1549 $ 1,309 $ 1,148 $ 1,006
Contractual service margin net of NCI $ 12,617 $ 9,420 $ 9570 $ 6,951

Assets under Management? (“AUM”)

Asia’s assets under management were US$128.4 billion as at December 31, 2023, an increase of US$13.2 billion or 13% compared with
December 31, 2022. The increase was driven by lower interest rates and positive equity market performance in 2023 on invested assets
and segregated funds net assets, and business growth.

Assets under Management

As at December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022
Total invested assets $ 144,433 $ 132,808 $ 109,533 $ 98,007
Segregated funds net assets 24,854 23,227 18,846 17,138
Total assets under management $ 169,287 $ 156,035 $ 128,379 $ 115,145

Strategic Highlights

Asia continues to be a core driver of growth for Manulife, supported by a clear strategy, a focus on execution, a strong team, and a
diversified footprint in 12 markets. Our growth is underpinned by powerful economic secular trends including middle-class emergence, low
insurance penetration and an estimated mortality protection gap of more than US$100 trillion by 20303 driving continued demand for
financial solutions.

1 For more information on this metric, see “Non-GAAP and Other Financial Measures” below.
2 This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below.
3 Closing Asia’s mortality protection gap, Swiss Re, July 2020.
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We continued to invest in our diversified distribution platform to accelerate growth. In 2023 we:

Continued to enhance our MCV capabilities to complement our prominent domestic franchise in Hong Kong with support from the
launch of an expanded hospital network covering more than 3,000 hospitals in mainland China and the opening of our second prestige
service centre in Hong Kong. Our continued investments in MCV capabilities have contributed to robust MCV APE sales in 2023, more
than double that of our 2019 pre-pandemic levels;

Launched a unified high net worth onboarding platform in Bermuda, Hong Kong, and Singapore. The new platform makes new business
application, underwriting and compliance processes simpler and faster, enabling more streamlined interactions and an overall
enhanced experience for both our brokers and customers;

Continued to drive agency productivity and professionalization across the region, with the initial roll out of Manulife Pro in Singapore
and Vietnam, a comprehensive premier recognition and activation program, providing selected agents with differentiated resources and
tools, including dedicated underwriting support and enhanced customer engagement services with access to customer leads; and
Further leveraged our exclusive partnership with a general insurer to generate cross-referrals in Hong Kong by promoting our partner’s
travel insurance solutions, capturing the increased demand for travel post-pandemic. This has provided us with a further opportunity to
address the life insurance needs of our customers.

In 2023, we continued to invest in our digital capabilities to enhance the customer and distributor experience.

Completed Phase 1 of the policy administration system modernization in mainland China, launching new business and underwriting
modules on the new cloud-native solution, together with the seamless data migration of more than three million customers. This
enables scale and efficiency, and lays the foundation for improved customer, distributor and partner experience; this milestone will
enable faster speed to market through collaborative product development and easier integration with our digital partners’ ecosystems;
Made it easier for customers to manage their policies through the continued enhancement of our voice bot capabilities at our contact
center in Japan, including the migration of our telephony systems to Amazon Connect!. This has contributed to a year-over-year

13 percentage point increase in 2023 in the proportion of customer-initiated interactions that are handled by interactive voice response
system without any human intervention; and

Enhanced customer experience at point of sales in Vietnam through the roll-out of a first-in-market digital pre-issuance verification tool,
providing customers with an easier way to review their policy before issuance, and ensure that it fully addresses their insurance needs.

In addition, in 4Q23 we entered into an agreement to reinsure two whole-life products in Japan, representing insurance contract net
liabilities of $5.6 billion as of September 30, 2023, as part of a reinsurance transaction with Global Atlantic that includes legacy long-term
care and structured settlement businesses in the U.S.

We continued to maintain a diverse and engaged culture and make Manulife a great place to work. Manulife has been recognized by HR
Asia as one of the “Best Companies to Work for in Asia 2023” in six of our Asian markets—mainland China, Hong Kong, Malaysia, Vietnam,
Indonesia and the Philippines.

1 Amazon Connect from Amazon Web Services Inc.
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3. Canada!

Our Canada segment is a leading financial services provider, offering insurance products, insurance-based wealth accumulation
and decumulation products, and banking solutions, has an in-force variable annuity business, and leverages the asset
management expertise and products managed by our Global Wealth and Asset Management segment. The comprehensive
solutions we offer target a broad range of customer needs and foster holistic long-lasting relationships.

We offer financial protection solutions to individuals, families and business owners through a combination of competitive products,
professional advice and quality customer service. We provide group life, health and disability insurance solutions to Canadian
employers, with approximately 27,000 Canadian businesses and organizations entrusting their employee benefit programs to
Manulife’s Group Insurance. We also provide life, health, disability and specialty products, such as mortgage creditor and travel
insurance, through advisors, sponsor groups and associations, as well as direct-to-customer. We continue to increase the
proportion of products with behavioural insurance features.

Manulife Bank offers flexible debt and cash flow management solutions as part of a customer’s overall financial plan. Products
include savings and chequing accounts, guaranteed investment certificates, lines of credit, investment loans, mortgages and other
specialized lending programs, offered through financial advisors and mortgage brokers supported by a broad distribution network.

In 2023, our Canada segment contributed 22% of the Company’s core earnings from operating segments and, as at December 31, 2023,
accounted for 11% of the Company’s assets under management and administration.

Profitability

Canada’s reported net income attributed to shareholders of $1,191 million in 2023 compared with a net loss attributed to shareholders of
$503 million and transitional net income attributed to shareholders of $1,198 million in 2022. The 2022 transitional net income includes
a gain of $1,701 million from IFRS 9 transitional impacts. Net income attributed to shareholders is comprised of core earnings, which were
$1,487 million in 2023 compared with $1,387 million in 2022, and items excluded from core earnings, which amounted to a net charge of
$296 million in 2023 compared with a net charge of $1,890 million in 2022. Items excluded from core earnings in 2022 on a transitional
basis amounted to a net charge of $189 million. Items excluded from core earnings are outlined in the table below. See section 13 “Non-
GAAP and Other Financial Measures” below, for a reconciliation of core earnings to net income (loss) attributed to shareholders for 2023
and core earnings and transitional net income (loss) attributed to shareholders to net income (loss) attributed to shareholders for 2022.

The $100 million increase in core earnings was driven by more favourable insurance experience, higher expected investment earnings
from higher yields and business growth, and business growth in Group Insurance, partially offset by slower CSM amortization on certain
VFA contracts.

The table below presents net income attributed to shareholders (2023 and 2022) and transitional net income attributed to shareholders
(2022) for Canada consisting of core earnings and items excluded from core earnings.

For the years ended December 31,

($ millions) 2023 2022
Core earnings $ 1,487 $ 1,387
Items excluded from core earnings:(!)

Market experience gains (losses) (341) (196)
Realized gains (losses) on debt instruments (10) (74)
Derivatives and hedge accounting ineffectiveness 65 93
Actual less expected long-term returns on public equity (13) (90)
Actual less expected long-term returns on ALDA (327) (278)
Other investment results (56) 153

Changes in actuarial methods and assumptions that flow directly through income 41 47

Reinsurance transactions, tax-related items and other 4 (40)

Total items excluded from core earnings (296) (189)

Transitional net income attributed to shareholders n/a $ 1,198

Less: IFRS 9 transitional impacts:

Change in expected credit loss (22)

Hedge accounting 2,690

Total IFRS 9 transitional impacts (pre-tax) 2,668

Tax on IFRS 9 transitional impacts (967)

Total IFRS 9 transitional impacts (post-tax) 1,701

Net income (loss) attributed to shareholders $ 1,191 $ (503)

(1) For explanations of items excluded from core earnings, see “Items excluded from core earnings” table in the total Company “Profitability” section above.

1 Effective January 1, 2023, refinements were made to the allocations of corporate overhead and interest on surplus among segments. Prior period comparative information has
been restated to reflect the changes in segment reporting.
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Business Performance

APE sales were $1,409 million in 2023, an increase of 12% compared with 2022. Individual Insurance APE sales of $564 million in 2023
increased 36% compared with 2022, driven by a large affinity markets sale, partially offset by lower participating insurance sales. Group
Insurance APE sales of $644 million in 2023 increased 12% compared with 2022, reflecting higher sales in all group benefits markets.
Annuities APE sales of $201 million in 2023 decreased 26% compared with 2022, primarily due to lower sales of segregated fund
products, partially offset by higher fixed product sales.

CSM was $4,060 million as at December 31, 2023, an increase of $385 million compared with December 31, 2022. Organic CSM
movement was an increase of $71 million in 2023 driven by the impact of new insurance business, expected movements related to finance
income or expenses, and insurance experience gains, partially offset by amounts recognized for service provided in 2023 earnings.
Inorganic CSM movement was an increase of $314 million in 2023 largely due to changes in actuarial methods and assumptions, partially
offset by the unfavourable impact of markets, primarily driven by high interest rates on certain variable annuity contracts.

Manulife Bank average net lending assets! were $25.1 billion in 2023, up $0.9 billion or 4% compared with 2022, driven by improved
retention and business growth.

Business Performance

For the years ended December 31,

($ millions) 2023 2022
APE sales $ 1,409 $ 1,261
Contractual service margin $ 4060 $ 3,675
Manulife Bank average net lending assets(® $ 25050 $ 24,113

M This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.

Assets under Management
Canada’s assets under management of $147.5 billion as at December 31, 2023 increased $4.9 billion or 3% from $142.6 billion as at
December 31, 2022, due to higher total invested assets from business growth and the impact of changes in interest rates.

Assets under Management

As at December 31,

($ millions) 2023 2022
Total invested assets $ 111,456 $ 106,929
Segregated funds net assets 36,085 35,695
Total assets under management $ 147,541 $ 142,624

Strategic Highlights
We added innovative customer-centric enhancements across our product shelf and formed key external partnerships to help Canadians
focus on improving their health and wellness. During 2023, we:

¢ Improved our customer experiences across our various businesses:

o Grew our annual Manulife mobile app downloads by 18%, supported by upgrades designed to enhance our customers’ digital
experience and a successful communication campaign highlighting the ease and speed of online claims submissions;

o Expanded our Personalized Medicine program to all group benefits extended healthcare plans, making this service available to more
customers, while enabling them to learn about medications that best meet their needs and work with healthcare providers on
customized treatment plans that can lead to better outcomes; and

o Increased our use of Amazon Connect2, which enabled a more holistic digital customer experience and drove operational efficiency.
This contributed to a 25% reduction of call transfer rates year over year for contact centres that had moved to Amazon Connect;

e Established strategic partnerships to provide meaningful and customized health and wellness information to our clients:
o Partnered with League, a leading healthcare technology provider, to offer our group benefits members more personalized and
integrated digital healthcare experiences, enabling them to connect their benefits directly with healthcare options; and
o Partnered with Cleveland Clinic Canada, using its global healthcare expertise to enhance product offering and services to over five
million group benefits plan members, including their families, by providing industry research, thought leadership, and education
materials; and
¢ Re-entered the individual payout annuities market in Canada to new sales, reflecting our commitment to better address our customers’
demand for stable income with an enhanced suite of products for Canadians seeking retirement income solutions.

T This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below for more information.
2 Amazon Connect from Amazon Web Services Inc.
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4.U.S.1

Our U.S. segment provides a range of life insurance products and insurance-based wealth accumulation products, and has an in-
force long-term care insurance business and an in-force annuity business.

The insurance products we offer are designed to provide customers with estate, business and income-protection solutions, and to
leverage the asset management expertise and products managed by our Global Wealth and Asset Management segment. The
primary distribution channel of our products is licensed financial advisors. We aim to establish lifelong customer relationships that
benefit from our holistic protection and wealth product offerings.

As a life insurer, we believe we can and should help our customers live longer, healthier, better lives, and are a leader in making
behavioural insurance features standard on all our insurance product offerings. Those features are primarily available through the
John Hancock Vitality Program, which rewards customers for the everyday steps they take toward better long-term health. The
program is underpinned by a network of companies, including Verily, Amazon, Apple, GRAIL, and OURA, who share our commitment
to helping people gain a better understanding of their personal health and achieve better outcomes.

Our in-force business includes long-term care insurance policies which provide coverage for the cost of long-term services and
support, and fixed deferred, variable deferred, and payout annuity products.

In 2023, our U.S. segment contributed 27% of the Company’s core earnings from operating segments and, as at December 31, 2023,
accounted for 15% of the Company’s assets under management and administration.

Profitability

U.S. reported net income attributed to shareholders of $639 million in 2023 compared with a net loss attributed to shareholders of
$2,316 million and transitional net income attributed to shareholders of $1,448 million in 2022. The 2022 transitional net income
includes a gain of $3,764 million from IFRS 9 transitional impacts. Net income attributed to shareholders is comprised of core earnings,
which was $1,759 million in 2023 compared with $1,566 million in 2022, and items excluded from core earnings, which amounted to a
net charge of $1,120 million in 2023 compared with a net charge of $3,882 million in 2022. ltems excluded from core earnings in 2022
on a transitional basis amounted to a net charge of $118 million. See section 13 “Non-GAAP and Other Financial Measures” below, for a
reconciliation of core earnings to net income (loss) attributed to shareholders for 2023 and core earnings and transitional net income
(loss) attributed to shareholders to net income (loss) attributed to shareholders for 2022. The changes in core earnings expressed in
Canadian dollars were due to the factors described below and additionally, reflected a $60 million favourable impact from the
strengthening of the U.S. dollar compared with the Canadian dollar.

Expressed in U.S. dollars, the functional currency of the segment, net income attributed to shareholders was US$473 million in 2023
compared with a net loss attributed to shareholders of US$1,809 million and transitional net income attributed to shareholders of
US$1,139 million in 2022. Core earnings were US$1,304 million in 2023 compared with US$1,202 million in 2022 and items excluded
from core earnings amounted to a net charge of US$831 million in 2023 compared with a net charge of US$3,011 million in 2022. Items
excluded from core earnings on a transitional basis in 2022 were a net charge of US$63 million. Items excluded from core earnings are
outlined in the table below.

The US$102 million or 8% increase in core earnings was driven by increased expected investment earnings due to higher investment yields
and business growth as well as improved, although unfavourable, net insurance experience primarily driven by the non-recurrence of
excess mortality claims related to COVID-19 in the first quarter of 2022. These impacts were partially offset by an increase in the ECL
provision in 2023 primarily related to certain commercial mortgages, electric utility bonds and private placements compared with a
reduction in the provisionin 2022, and lower CSM recognized into earnings. The lower CSM recognized is due to a slower CSM
amortization on certain VFA contracts, the reinsurance of a significant portion of the variable annuities block in the prior year, and the
impact of the update of actuarial methods and assumptions. Long-term care insurance experience included in core earnings was more
unfavourable in 2023 compared with 2022.

1 Effective January 1, 2023, we have made a number of changes to the composition of reporting segments to better align our financial reporting with our business strategy and
operations. Our international high net worth business was reclassified from U.S. Insurance in the U.S. segment to the Asia segment to reflect the contributions of our Bermuda
operations alongside the high net worth business that we report in our Singapore and Hong Kong operations. Refinements were made to the allocations of corporate overhead
and interest on surplus among segments. Prior period comparative information has been restated to reflect the changes in segment reporting.

i Manulife 31



The table below presents net income attributed to shareholders (2023 and 2022) and transitional net income attributed to shareholders
(2022) for the U.S. consisting of core earnings and items excluded from core earnings.

For the years ended December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022

Core earnings $ 1,759 $ 1,566 $ 1,304 $ 1,202

Items excluded from core earnings:(

Market experience gains (losses) (1,196) (93) (887) (44)
Realized gains (losses) on debt instruments (6) (426) (5) (325)
Derivatives and hedge accounting ineffectiveness (14) 285 (10) 225
Actual less expected long-term returns on public equity 6 (136) 5 (107)
Actual less expected long-term returns on ALDA (1,212) 167 (899) 150
Other investment results 30 17 22 13

Changes in actuarial methods and assumptions that flow directly through income 132 (12) 98 9)

Reinsurance transactions, tax-related items and other (56) (13) (42) (10)

Total items excluded from core earnings (1,120) (118) (831) (63)

Transitional net income attributed to shareholders n/a $ 1,448 n/a $ 1,139

Less: IFRS 9 transitional impacts:

Change in expected credit loss 19 14

Hedge accounting 4,745 3,718

Total IFRS 9 transitional impacts (pre-tax) 4,764 3,732

Tax on IFRS 9 transitional impacts (1,000) (784)

Total IFRS 9 transitional impacts (post-tax) 3,764 2,948

Net income (loss) attributed to shareholders $ 639 $(2,316) $ 473 $(1,809)

(@ For explanations of items excluded from core earnings, see “Items excluded from core earnings” table in the total Company “Profitability” section above.

Business Performance

U.S. APE sales of US$416 million in 2023 decreased 10% compared with 2022 due to the adverse impact of higher short-term interest
rates on accumulation insurance products for most of 2023, particularly for our affluent customers. APE sales of products with the John
Hancock Vitality PLUS feature decreased 5%, and represented 75% of overall U.S. sales compared with 72% in 2022.

CSM was US$2,828 million as at December 31, 2023, a decrease of US$225 million compared with December 31, 2022. Organic CSM
movement was an increase of US$88 million in 2023 driven by the impact of new insurance business and expected movements related to
finance income or expenses, partially offset by amounts recognized for service provided in 2023 earnings and a net reduction from
insurance experience. The net reduction in insurance experience was modestly unfavourable, with unfavourable life experience offset by
favourable long-term care experience. Inorganic CSM movement was a decrease of US$313 million in 2023 due to changes in actuarial
methods and assumptions primarily related to life insurance, partially offset by favourable market impacts from equity market experience
and higher interest rates mainly on variable annuity contracts.

Business Performance

For the years ended December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022
APE sales $ 562 $ 599 S 416 $ 461
Contractual service margin $ 3,738 $ 4,136 $ 2828 $ 3,053

Assets under Management
U.S. assets under management of US$154 billion as at December 31, 2023 increased 5% from December 31, 2022. The increase in total
invested assets and segregated funds net assets was primarily due to the net impact from interest rate and equity markets.

Assets under Management

As at December 31, Canadian $ uss

($ millions) 2023 2022 2023 2022
Total invested assets $ 133,959 ¢ 133,635 $ 101,592 $ 98,628
Segregated funds net assets 68,585 65,490 52,014 48,333
Total assets under management $ 202,544 $ 199,125 $ 153,606 $ 146,961
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Strategic Highlights

At John Hancock, we are focused on growing our insurance business by expanding our product offerings, modernizing the buying and
delivery process, and enhancing customer experience. In addition, we continued to make significant progress to optimize our portfolio
through both organic initiatives and strategic reinsurance transactions, and create tangible shareholder value through various in-force
management actions. In 2023, we:

¢ Entered into an agreement to reinsure approximately $6.0 billion of long-term care and $1.6 billion of structured settlements insurance
and investment contract net liabilities! with Global Atlantic as noted above. This is the largest ever long-term care reinsurance
transaction;

e Expanded our reach into the employer market by introducing a Premier Benefit Indexed Universal Life product. This permanent life
insurance product, available through the workplace, offers a streamlined digital process for employees to purchase individual coverage
and includes our John Hancock Vitality PLUS feature;

e Furthered our mission of helping customers live longer, healthier, better lives and differentiating ourselves from other U.S. life
insurance carriers by hosting ‘Longer.Healthier.Better. - the first longevity symposium in the industry — that brought together 250 life
insurance brokers, leadership from reinsurance companies, media, and local government officials to give them a first-hand look at the
innovations and science shaping the future of longevity;

e Launched a distribution relationship with JPMorgan Chase & Co. enabling new sales of our suite of products, including our John
Hancock Vitality Program, through its network of more than 6,900 advisors; and

¢ Enhanced our John Hancock Vitality Program by extending eligibility to access GRAIL's Galleri® multi-cancer early detection test to
additional members, expanding eligibility for preventative care and early detection behaviours through annual skin cancer screenings,
and introducing a personalized way to incentivize members to be more physically active through a new Active Rewards feature.

In 2023, we achieved the following digital successes, improving the producer and customer experience while also contributing to a more
cost-efficient operation:

¢ Optimized the customer registration experience across our customer websites resulting in a 26% increase in online registrations in
2023, contributing to a 19% improvement in unique website traffic;

e Eliminated over 7.8 million pieces of paper and mail by automating key back-end processes and increasing digital communications,
including our first e-delivery of life insurance policy prospectuses;

e Enhanced our interactive voice response authentication enabling 29% of inbound calls to be completed with no human interaction; and

e Created a more seamless, digital customer experience through the launch of single sign-on for John Hancock Vitality Program members
between John Hancock Life and Vitality websites as well as the expansion of our JH.com Enterprise Chatbot’s self-service capabilities.

Our focus on continual digital improvements contributed to being recognized by LIBRA Insurance Partners, the largest independently
owned life insurance marketing organization in the U.S.2, as one of the carriers who provide a best-in-class experience on an electronic
platform for permanent life insurance products.

1 Insurance and investment contract net liabilities amounts are as at September 30, 2023.
2 Based on gross annual production according to Paradigm Partners International, a third-party research firm specializing in the insurance landscape.
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5. Global Wealth and Asset Management!

Our Global Wealth and Asset Management segment, branded as Manulife Investment Management, provides investment advice and
innovative solutions to retirement, retail and institutional clients. Our leading capabilities in public and private markets are
strengthened by an investment footprint that spans 19 geographies?, including 10 in Asia where we have over 120 years of on-the-
ground experience in the region.

In Retirement, we provide financial guidance, advice, investment solutions and recordkeeping services to nearly 9 million plan
participants and rollover individuals in North America and Asia while they are in the accumulation phase with their employer, and
increasingly as they prepare for retirement outside their employer’s plan. In North America, our Canadian retirement business
focuses on providing retirement solutions through defined contribution plans, and also to group plan members when they retire or
leave their plan; and in the United States, we provide employer sponsored retirement plans as well as personal retirement accounts
when individuals leave their plan. In Asia, we provide retirement offerings to employers and individuals, including Mandatory
Provident Fund (“MPF”) schemes and administration in Hong Kong. Additionally, we provide retirement solutions in several
emerging retirement markets in Asia, including Indonesia and Malaysia.

In Retail, we distribute investment funds to clients through our proprietary advice channels in Canada and Asia, as well as through
intermediaries and banks in North America and Asia, and offer investment strategies across the world, through affiliated and select
unaffiliated asset managers. In Canada, we also provide holistic personal advice to individual clients and investment management,
private banking and wealth and estate solutions to high net worth clients. In addition, we provide wealth management expertise for
insurance-based wealth accumulation products that are distributed through Manulife’s insurance segments, as well as through our
own proprietary advice channels.

Our Institutional Asset Management business provides comprehensive asset management solutions for pension plans, foundations,
endowments, financial institutions, and other institutional investors worldwide. Our solutions span all major asset classes including
equities, fixed income, and alternative assets (including real estate, timberland, farmland, private equity/debt, infrastructure, and
liquid alternatives). In addition, we offer multi-asset investment solutions covering a broad range of clients’ investment needs.

Sustainable asset management is integral to our investment approach. We believe that identifying and assessing material
sustainability factors helps us manage systemic risks and explore related investment opportunities for our clients. We endeavor to
enhance the resiliency of our clients’ assets through our robust program of stewardship, which includes company engagement,
responsible asset operations, and participation in the development of global sustainability standards.

In 2023, our Global WAM segment contributed 20% of the Company’s core earnings from operating segments and, as at December 31,
2023, represented 61% of the Company’s total assets under management and administration.

Profitability

Global WAM's net income attributed to shareholders was $1,297 million in 2023 compared with $1,121 million in 2022, and core earnings
were $1,321 million in 2023 compared with $1,299 million in 2022. Items excluded from core earnings are outlined in the table below and
amounted to a net charge of $24 million in 2023 compared with a net charge of $178 million in 2022. See section 13 “Non-GAAP and
Other Financial Measures” below, for a reconciliation of quarterly core earnings to net income (loss) attributed to shareholders for 2023

and quarterly core earnings and transitional net income (loss) attributed to shareholders to net income (loss) attributed to shareholders for
2022.

Core earnings increased $22 million, a decline of 1% compared with 2022 on a constant exchange rate basis. An increase in performance-
related costs and lower earnings from seed capital investments due to repatriations were offset by growth in net fee income, from higher
fee spreads and average AUMA, as well as higher performance fees in Institutional Asset Management, and a lower effective tax rate in
2023.

1 Effective January 1, 2023, we have made a number of changes to the composition of reporting segments to better align our financial reporting with our business strategy and
operations. Our investment in the start-up capital of segregated and mutual funds, and investment-related revenue and expense were reclassified from the Corporate and Other
segment to the Global WAM segment to more closely align with Global WAM’s management practices. Refinements were made to the allocations of corporate overhead and
interest on surplus among segments. Prior period comparative information has been restated to reflect the changes in segment reporting.

2 United States, Canada, Japan, Hong Kong, Singapore, Taiwan, Indonesia, Vietnam, Malaysia, India, the Philippines, England, Ireland, Switzerland, Germany, and mainland
China. In addition, we have timberland/farmland operations in Australia, New Zealand, and Chile.
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The table below presents net income attributed to shareholders for the Global WAM segment for 2023 and 2022 consisting of core
earnings and items excluded from core earnings.

For the years ended December 31,

($ millions) 2023 2022
Core earnings

Retirement $ 745 $ 673
Retail 502 571
Institutional 74 55
Core earnings 1,321 1,299
Items excluded from core earnings:(\)

Market experience gains (losses) 10 (260)
Realized gains (losses) on debt instruments - -
Derivatives and hedge accounting ineffectiveness - -
Actual less expected long-term returns on public equity 10 (260)
Actual less expected long-term returns on ALDA - -
Other investment results -

Reinsurance transactions, tax-related items and other (34) 82

Total items excluded from core earnings (24) (178)
Net income attributed to shareholders $1,297 $ 1,121

(1) For explanations of items excluded from core earnings, see “Items excluded from core earnings” table in the total Company “Profitability” section above.

In 2023, core EBITDA! for Global WAM was $1,771 million, $450 million higher than core earnings. In 2022, core EBITDAwas $1,773
million, $474 million higher than core earnings. Core EBITDA decreased $2 million or 2%, compared with 2022, driven by higher
performance-related costs and lower earnings from seed capital investments, partially offset by higher net fee income.

Core EBITDA marginz was 24.9% in 2023 compared with 27.2% in 2022. The 230 basis point decrease was primarily driven by higher
performance-related costs. See section 13 “Non-GAAP and Other Financial Measures” below, for additional information on core EBITDA and
core EBITDA margin.

Core EBITDA

For the years ended December 31,

($ millions) 2023 2022
Core earnings $1,321  $ 1,299
Amortization of deferred acquisition costs and other depreciation 166 154
Amortization of deferred sales commissions 80 98
Core income tax expenses (recoveries) 204 222
Core EBITDA $1,771  $ 1,773
Core EBITDA margin (%) 24.9% 27.2%

Business Performance

Gross Flows and Net Flows
Gross flows were $143.4 billion in 2023, an increase of 2% compared with 2022. By business line, the results were:

¢ Retirement gross flows were $55.4 billion in 2023, an increase of 3% compared with 2022, driven by growth in member contributions.

¢ Retail gross flows were $60.7 billion in 2023, a decrease of 12% compared with 2022, reflecting lower demand as investors continued
to favor short-term cash and money market instruments amid market volatility and higher interest rates. This was partially offset by
higher gross flows in mainland China where full year 2023 gross flows reflected the impact of acquiring full ownership interest of MFM
in 4Q22 and the launch of our Global Semiconductors strategy in Japan in 3Q23.

¢ |nstitutional Asset Management gross flows were $27.3 billion in 2023, an increase of 57% compared with 2022, driven by higher
sales in mainland China and the impact of acquiring full ownership interest of MFM as noted above, new product launches totaling $1.6
billion in 2023 and higher sales of real estate, private equity and credit mandates.

Net inflows were $4.5 billion in 2023, compared with net inflows of $3.2 billion in 2022. By business line, the results were:

e Retirement net outflows were $4.0 billion in 2023 compared with net outflows of $0.1 billion in 2022, driven by large case pension plan
redemptions by a single sponsor in the U.S. in 3023 and 4Q23. This was partially offset by growth in member contributions.

¢ Retail net outflows were $0.5 billion in 2023 compared with net outflows of $1.6 billion in 2022, driven by lower mutual fund
redemption rates and the launch of our Global Semiconductors strategy in Japan in 3Q23. This was partially offset by lower demand as
investors continued to favour short-term cash and money market instruments amid market volatility and higher interest rates.

T This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below.
2 This item is a non-GAAP ratio. See “Non-GAAP and Other Financial Measures” below for more information.
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e |Institutional Asset Management net inflows were $9.0 billion in 2023 compared with net inflows of $4.9 billion in 2022, driven by
higher net inflows of timberland, real estate, private equity and credit mandates, the impact of acquiring full ownership interest of MFM,
as well as new product launches totaling $1.6 billion in 2023.

Gross Flows and Net Flows

For the years ended December 31,

($ millions) 2023 2022
Gross flows $ 143,389 $ 136,933
Net flows $ 4548 $ 3,189

Assets under Management and Administration

As of December 31, 2023, AUMA for our wealth and asset management businesses were $849.2 billion, an increase of 11% compared with
December 31, 2022, driven by the net impact of interest rates and equity markets, and net inflows. As of December 31, 2023, Global WAM
also managed $205.8 billion in assets for the Company’s non-WAM reporting segments. Including those assets, AUMA managed by Global
WAM! were $1,055.0 billion compared with $984.3 billion as at December 31, 2022.

Segregated funds net assets were $248.1 billion for December 31, 2023, 11% higher compared with December 31, 2022 on an actual
exchange rate basis, driven by the favourable net impact of interest rates and equity markets. Total invested assets in our general fund
form a small portion of Global WAM AUMA.

Changes in Assets under Management and Administration
For the years ended December 31,

($ millions) 2023 2022
Balance January 1, $ 782,340 $ 855,926
Acquisitions/Dispositions (410) 8,789
Net flows 4,548 3,189
Investment income (loss) and other 62,685 (85,564)
Balance December 31, $ 849,163 $ 782,340
Average assets under management and administration $ 812,662 $ 790,268

Assets under Management and Administration

As at December 31,

($ millions) 2023 2022
Total invested assets $§ 7090 $ 5,752
Segregated funds net assets(!) 248,066 224,190
Mutual funds, institutional asset management and other® 411,961 381,630
Total assets under management 667,117 611,572
Other assets under administration 182,046 170,768
Total assets under management and administration $ 849,163 $ 782,340

M Segregated funds net assets are comprised of Retirement assets under management (‘AUM”), consisting primarily of fee-based products with little or no guarantees.
() Other funds represent pension funds, pooled funds, endowment funds and other institutional funds managed by the Company on behalf of others.

Strategic Highlights

Leveraging our integrated business model and global scale, we have a clear strategy to pursue high-growth opportunities in the most
attractive markets globally through our three business lines: Retirement, Retail and Institutional Asset Management. Our strategy includes
being a global retirement leader by supporting financial wellness; expanding our presence in retail distribution platforms across the globe;
leveraging a multi-manager model; and providing differentiated institutional active asset management capabilities across high performing
equity and fixed income strategies, outcome-oriented solutions and alternative assets.

We executed on a number of initiatives to accelerate growth in our franchise. In 2023, we:

¢ Entered an agreement to acquire multi-sector alternative credit manager CQS, headquartered in London. The acquisition will give MIM
and CQS clients enhanced access to our combined global investment solutions. We will retain CQS’s rigorous investment philosophy
and process and bring its differentiated capabilities to new investors by leveraging our global footprint. The CQS credit platform has
approximately $18.8 billion in assets under management as of October 31, 2023, and the transaction is expected to close in the first
half of 2024 subject to customary closing conditions and regulatory approvals; and

¢ Continued to meet investor needs for wealth solutions through the expansion of our product offerings with the launch of the Global
Semiconductors strategy in Japan Asia Retail which garnered more than $0.8 billion in net flows since its launch in 3Q23.

1 This item is a non-GAAP financial measure. See “Non-GAAP and Other Financial Measures” below.
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We continued to make progress on our digital customer leader strategy. In 2023, we:

Continued to enhance and broaden our wealth planning and advice business in Canada Retail through strategic agreements with
Fidelity Clearing Canada and Envestnet that will provide access to leading advisory technology and portfolio management platforms,
which combined will deliver an enhanced digital client experience and improved advisor productivity;

Increased our mobile application user count in Canada Retirement by 38% in 2023 following the delivery of new features (fund switch
and TFSA lump sum contributions) and experience enhancements (deep linking and personalized nudges enhancements);

Continued to improve “Join Now”, our digital enrolment process in Canada Retirement, with features that have enabled us to deploy it to
92% of eligible sponsors, representing an increase of 10% compared with 2022. This contributed to 49,500 new digital enrolments in
2023; and

Accelerated customer adoption of digital applications in Canada Retirement through our “Say Goodbye to Paper” campaign which
contributed to a 165% increase in members converting to e-statements over the campaign period, which spanned from June to August,
and an increase in satisfaction with their digital experience.

In addition, we received numerous industry awards and recognition in 2023. Most notably, Institutional Asset Management was recognized
as the world’s largest natural capital investment manager! by IPE Real Assets. Our Hong Kong Retirement business won a total of 19
awards in “The 2023 MPF Awards”, including “People’s Choice” for the fifth consecutive year, and our U.S. Retail's thought leadership
content, Market Intelligence, was named “Digital Marketing Campaign of the Year” at the With Intelligence Mutual Fund & ETF Awards.

1 Ranking based on total Natural Capital AUM, which includes forestry/timberland and agriculture/farmland AUM.
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6. Corporate and Other!

Corporate and Other is comprised of investment performance on assets backing capital, net of amounts allocated to the operating
segments; financing costs; costs incurred by the corporate office related to shareholder activities (not allocated to the operating
segments); our P&C Reinsurance business; as well as our run-off reinsurance operation including variable annuities and accident
and health. In addition, for segment reporting purposes, consolidations and eliminations of transactions between operating
segments are also included in Corporate and Other earnings.

Profitability

Corporate and Other reported net income attributed to shareholders of $628 million in 2023 compared with a net loss attributed to
shareholders of $918 million and a transitional net loss attributed to shareholders of $916 million in 2022. The 2022 transitional net loss
includes a gain of $2 million from IFRS 9 transitional impacts. Net income (loss) attributed to shareholders is comprised of core earnings
and items excluded from core earnings. Core earnings was $69 million in 2023 compared with a core loss of $263 million in 2022. Items
excluded from core earnings amounted to a net gain of $559 million in 2023 compared with a net charge of $655 million in 2022. ltems
excluded from core loss in 2022 on a transitional basis amounted to a net charge of $653 million. Items excluded from core earnings are
outlined in the table below. See section 13 “Non-GAAP and Other Financial Measures” below, for a reconciliation of core earnings to net
income (loss) attributed to shareholders for 2023 and core earnings and transitional net income (loss) attributed to shareholders to net
income (loss) attributed to shareholders for 2022.

The favourable variance in core earnings of $332 million was primarily attributable to the non-recurrence of a $256 million charge in our
P&C Reinsurance business for estimated losses relating to Hurricane lan in 2022 followed by favourable updates to our prior years’
hurricane provisions of $95 million in 2023 and higher yields on debt instruments, net of higher cost of debt financing. These items were
partially offset by higher core expenses due to performance-related costs as well as investments in technology.

The table below presents net income (loss) attributed to shareholders (2023 and 2022) and transitional net income (loss) attributed to
shareholders (2022) for Corporate and Other consisting of core earnings (loss) and items excluded from core earnings (loss).

For the years ended December 31,

($ millions) 2023 2022
Core earnings (loss) $ 69 $ (263)
Items excluded from core earnings (loss):()

Market experience gains (losses) 290 (895)
Realized gains (losses) on debt instruments (1) (420)
Derivatives and hedge accounting ineffectiveness 61 24
Actual less expected long-term returns on public equity 88 (317)
Actual less expected long-term returns on ALDA (12) (26)
Other investment results 154 (156)

Changes in actuarial methods and assumptions that flow directly through income - -

Reinsurance transactions, tax-related items and other 269 242

Total items excluded from core earnings (loss) 559 (653)

Transitional net income (loss) attributed to shareholders n/a $ (916)

Less: IFRS 9 transitional impacts:

Change in expected credit loss 2
Hedge accounting 1
Total IFRS 9 transitional impacts (pre-tax) 3
Tax on IFRS 9 transitional impacts (@]
Total IFRS 9 transitional impacts (post-tax) 2
Net income (loss) attributed to shareholders $628 $ (918)

@ For explanations of items excluded from core earnings, see “Items excluded from core earnings” table in the total Company “Profitability” section above.

Strategic Highlights

Our P&C Reinsurance business provides substantial retrocessional capacity for a select clientele in the property and casualty reinsurance
market. The business is largely non-correlated to Manulife’s other businesses and helps diversify our overall business mix. We manage the risk
exposure of this business in relation to the total Company balance sheet risk and volatility as well as the prevailing market pricing conditions. The
business is renewable annually, and we currently estimate our exposure limit in 2024 for a single event to be approximately US$250 million (net
of reinstatement premiums) and for multiple events to be approximately US$500 million (net of all premiums).2

-

Effective January 1, 2023, we have made a number of changes to the composition of reporting segments to better align our financial reporting with our business strategy and
operations. Our investment in the start-up capital of segregated and mutual funds, and investment-related revenue and expense were reclassified from the Corporate and Other
segment to the Global WAM segment to more closely align with Global WAM’